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Degerli Bilim Insanlari,

Uluslararas1 Bilimsel ve Akademik Arastirmalar Kongresi’ nin tiglinciisiinii bu y1l 11-13 Kasim
2024 tarihleri arasinda Misir'in Kahire sehrinde diizenlemis bulunmaktayiz. Kongremizde
saglik, sosyal, fen ve giizel sanatlar alanlarinda yapilmis arastirmalarin sonuglari sunulmakla

birlikte alaninda uzman konusmacilar kendi alanlan ile ilgili glincel konular1 katilimcilarla

paylasti.

Hem yiizyiize hem de es zamanli olarak gevirim i¢i oturumlarla Tiirk¢e ve Ingilizce olarak
gerceklestirilen kongremiz, 7 davetli konusmaci, 33 bildiri ile toplamda 8 iilkeden 42
akademisyenin katilimi ile tamamlandi. Kongremize bildiri gonderen katilimcilarimizdan
isteyenler bildirilerinin 6zet ya da tam metinlerini bildiri kitabimizda ya da Aralik 2024
tarihinde yayinlanacak olan Scientific and Academic Research (SCAR) isimli uluslararasi
indekse sahip dergimizde hakem siirecinden gegtikten sonra yayinlatabileceklerdir.
Kongremize gostermis oldugunuz ilginizden dolay1 tesekkiir eder, bir sonraki yil

gerceklestirmeyi planladigimiz kongremize katilimlarinizi bekleriz.

Diizenleme Kurulu Adina
Prof. Dr. Nejla CANBULAT SAHiNER

(Kongre Baskani- Universite Temsilcisi)



Dear Scientists,

We have organized the third International Scientific and Academic Research Congress this year
in Cairo, Egypt between November 11-13, 2024. In our congress, the results of research
conducted in the fields of health, social, science and fine arts were presented, and expert

speakers shared current issues related to their fields with the participants.

Our congress, which was held with both face-to-face and online sessions as a Turkish and
English, was completed with the participation of 7 invited speakers, 33 papers and a total of 42
academics from 8 countries. Those of our participants who sent papers to our congress will be
able to have their abstracts or full texts published in our proceedings book or in our
internationally indexed journal called Scientific and Academic Research (SCAR), which will
be published in December 2024, after going through the referee process. We thank you for your
interest in our congress and look forward to your participation in the congress we plan to hold

next year.

On behalf of the Organizing Committee
Prof. Dr. Nejla CANBULAT SAHINER

(Congress President - University Representative)
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CAM YAZILIM SECIM PROBLEMINE AKILLI BiR YAKLASIM
Zeki AYAG*

1Piri Reis Universitesi Miihendislik Fakiiltesi Endiistri Miihendisligi Boliimii,
zayag@pirireis.edu.tr, Istanbul/Tiirkiye

Ozet: Piyasadaki potansiyel sayida alternatif arasindan en iyi bilgisayar destekli iiretim (CAM)
yazilimimi se¢me siireci, tasarim/iiretimle ilgili faaliyetlerini otomatiklestirmeyi amaglayan
cogu sirket i¢in kritik bir konu olmustur. Ciinkii bu sec¢im siireci sirketler i¢in ¢cok onemlidir
ciinkii yanlis bir karar onlar1 ekonomik, pazar pay1 ve harcanan zaman agisindan zor bir duruma
sokabilir. Bu nedenle, giiniimiiz sirketleri bu karmasik ve zaman alic1 siireci siireci kolayca
uygulanabilir hale getirmek igin CAM yazilim alternatiflerinin degerlendirme ¢aligmasinda
farkli cok kriterli karar verme (COKV) yéntemleri kullanmustir. Literatiirdeki COKV
yontemleri arasinda, analitik hiyerarsi siireci (AHS) yontemi hem akademik arastirmalarda hem
de endiistriyel uygulamalarda gesitli COKVproblemleri icin yaygmn olarak kullanilmistir.
Ancak, bazi durumlarda, karar vericinin/vericilerin yargilarindaki belirsizlik nedeni ile,
geleneksel AHS'deki ¢ift yonlii karsilagtirma, karar vericinin/vericilerin dogru yargilarini
yakalamak i¢in yetersiz goriinmektedir. Bu nedenle, geleneksel yontemdeki bu eksikligi telafi
etmek i¢cin AHS'nin ¢ift yonlii karsilastirmasina bulanik mantik yontemi entegre edilmistir Ki
buna bulanik AHS adi verilmektedir. Kisacasi, bu makalede sirketlerin mevcut ve gelecekteki
ihtiyaclar1 i¢in nihai CAM yazilimini1 belirlemelerine yardimci olmak i¢in bulanik bir AHS
yaklagimi Onerilmistir. Ayrica, dnerilen yaklasim bir vaka ¢alismasi tizerinde de denenmistir.

Anahtar kelimeler: Bulanik mantik; ¢ok kriterli karar verme (COKV); analitik hiyerarsi siireci
(AHS); bilgisayar destekli imalat (CAM)
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AN INTELLIGENT APPROACH TO CAM SOFTWARE SELECTION PROBLEM
Zeki AYAG*
IPiri Reis University Department of Industrial Engineering, Faculty of Engineering,
zayag@pirireis.edu.tr, Istanbul/Tiirkiye

Abstract: The selection process for the best computer-aided manufacturing (CAM) software
among a set of potential number of alternatives in market has been critical issue for most
companies that aim to make their design/manufacturing-related activities automated. Because
this selection process is very vital for companies because a wrong decision might put them into
a difficult position in terms of economical, market share, and time spent. Therefore, the today’s
companies have used different multiple-criteria decision-making (MCDM) methods for the
evaluation study of CAM software alternatives to make this complex process easily applicable
and not time-consuming. Among the MCDM methods in literature, the analytic hierarchy
process (AHP) method has been widely used for various MCDM problems in both academic
research and industrial practices. However, in some cases, because of the vagueness and
uncertainty on the judgments of decision-maker(s), the crisp pair wise comparison in the
conventional AHP seems to be insufficient and imprecise to capture the right judgments of
decision-maker(s). Therefore, a fuzzy logic method is integrated in the pair wise comparison of
AHP to make up for this deficiency in the conventional AHP, called as fuzzy AHP. In short, in
this paper, a fuzzy AHP approach is proposed to help companies determine the ultimate CAM
software for their current and future needs. Moreover, the proposed approach is also realized
on a case study.

Keywords: Fuzzy logic, Multiple criteria decision-making (MCDM), Analytic hierarchy
process (AHP), Computer-aided manufacturing (CAM)
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GECMISTEN GUNUMUZE ULUSLARARASI PARA SISTEMLERI
Selman SAHINER*

'Karamanoglu Mehmetbey Universitesi Sosyal Bilimler Enstitiisii Uluslararast Ticaret ve
Lojistik Yonetimi Yiiksek Lisans Mezunu, selmansahiner@icloud.com, Karaman/Tiirkiye

Oz: Bu bildiri, tarih boyunca gelisen uluslararasi para sistemlerini inceleyerek, kiiresel ekonomi
iizerindeki etkilerini degerlendirmeyi amaclamaktadir. Uluslararasi para sistemleri, diinya
ekonomisinin entegrasyonunu ve ticaretin kolaylagtirllmasini saglayan temel yap1
taglarindandir. Bu ¢alismada, Bretton Woods Anlasmasi ile baslayan, altin standardi, serbest
kur sistemleri, sabit kur rejimleri gibi Onemli para sistemleri ele alinacaktir. Ayrica,
kiiresellesmenin etkisiyle uluslararasi para sistemlerinde meydana gelen degisimler ve 6zellikle
dijital para birimlerinin artan 6nemi tartisilacaktir.

Bretton Woods sisteminin ¢okiisii, 1970'lerden itibaren ortaya ¢ikan serbest kur sistemine gegis
ve son yillarda giderek artan kripto para kullanimi gibi kilometre taglari, bu calismanin odak
noktalarini olusturacaktir. Bu kapsamda, farkli para sistemlerinin ekonomik krizlerle olan
iligkisi, doviz rezervleri iizerindeki etkileri ve iilke ekonomileri iizerindeki yansimalari
degerlendirilecektir. Son olarak, giiniimiiz para sistemlerinin karsilastig1 zorluklar ve
dijitallesme caginda yeni ¢Oziim Onerileri tartigilacaktir. Bu baglamda, uluslararasi para
sistemlerinin gelecegine yonelik projeksiyonlar sunulacak ve kiiresel ekonomik istikrarin
saglanmasinda para politikalarinin rolii irdelenecektir.

Anahtar Kelimeler: Uluslararasi para sistemleri, Bretton woods, Serbest kur, Altin Standardi,
Dijital para, Kripto para, kiiresel ekonomi, Para politikasi.



INTERNATIONAL MONETARY SYSTEMS FROM PAST TO PRESENT
Selman SAHINER?

1Karamanoglu Mehmetbey University Institute of Social Sciences, International Trade and
Logistics Management Master’s Degree Graduate, selmansahiner@icloud.com,
Karaman/Tiirkiye

Abstract: This paper aims to examine the international monetary systems that have evolved
throughout history and assess their impacts on the global economy. International monetary
systems are fundamental components that facilitate the integration of the world economy and
trade. In this study, key monetary systems such as the Bretton Woods Agreement, the gold
standard, floating exchange rate systems, and fixed exchange rate regimes will be discussed.
Furthermore, the changes in international monetary systems driven by globalization and the
increasing importance of digital currencies will be addressed.

Milestones such as the collapse of the Bretton Woods system, the transition to a floating
exchange rate system from the 1970s onward, and the rising use of cryptocurrencies in recent
years will constitute the focal points of this study. Within this framework, the relationship
between different monetary systems and economic crises, their effects on foreign exchange
reserves, and their implications for national economies will be evaluated. Finally, the challenges
faced by contemporary monetary systems and new solutions in the digitalization era will be
discussed. In this context, projections for the future of international monetary systems will be
presented, and the role of monetary policies in ensuring global economic stability will be
explored.

Keywords: International monetary systems, Bretton woods, Floating exchange rate, Gold
standard, Digital currency, Cryptocurrency, Global economy, Monetary policy.



YUNUS EMRE’DE EVRENSEL AHLAKIN iMKANI SORUNU
Kamil SARITAS*

'Eskisehir Osmangazi Universitesi, flahiyat Fakiiltesiy, ESOGU, Yunus Emre Arastirma
Merkezi Miidiirii, saritaskamil@hotmail.com, Eskisehir / Tiirkiye

Oz: Bu calismada Yunus Emre’de evrensel ahlakin imkani arastirilacaktir. Yunus Emre 14.
Yiizyildan giiniimiize kadar islam diisiincesine etki eden Miisliiman bir mutasavviftir. Sevgi,
saygl, hosgorii vb. ahlaki huylar1 hayatinin ve diislincelerinin merkezine almistir. Bu diisiinceyi
daha da ileri gotiiren bazi arastirmacilar Yunus Emre’nin din, dil, irk, mezhep ayirt etmeksizin
sadece insan1 merkeze alan hiimanist biri oldugunu iddia etmislerdir. Yunus Emre ahlak
konusunu teorik diizeyse ele alip tartismamis olsa da Divan ve Risale-i nushiyye’deki
ifadelerinden ahlakin evrensel oldugunu benimsedigi anlagilmaktadir. Ahlak, bir toplum i¢inde
kisilerin uymak zorunda olduklar1 davranis bigcimleri ve kurallar1 anlaminda kullanilmaktadir.
Ahlak konusunda dogru ya da yanlisin 6l¢iitii birey midir, toplum mudur, gelenek ve gorenekler
midir? Yoksa zaman ve mekan ayirmaksizin her yerde ve zamanda dogru ve yanlis1 belirlenmis
evrensel bir ahlaktan s6z edilebilir mi? Evrensel ahlak tabiri ile kiiltiir, 1k, din, milliyet, cinsel
yonelim ve herhangi bir ayirt edici 6zellikten etkilenmeksizin tiim benzer kabul edilen bireyler
icin bir evrensel etigin oldugunu savunan meta-etik kavramidir. Goreceli ahlak ise ahlakin her
cografi bolge, ik, doga ve yasam bicimine gore degisiklik gosterdigini ileri siirer. Ahlak
felsefesi acisindan bir tarafta ahlaki bireysel, sosyolojik, psikolojik ve biyolojik unsurlara
indirgeyip ahlaki ilkeleri norm olarak vaz edenin birey oldugunu ileri siirenler vardir. Onlara
gore gaye agisindan ahlak haz, menfaat, kisisel istek vb. unsurlara indirgenmektedir. Bir
taraftan da ahlaki ilkelerin sart ve zaman dikkat etmeksizin evrensel oldugunu ileri siirenler
mevcuttur. Genel anlamda dinler ahlakin Tanri tarafindan belirlenmis ilkeler oldugunu ifade
etmektedirler. Kelam ve felsefe agisindan ahlaki ilkeleri aklin m1 yoksa vahyin mi belirleyecegi
hususu tartigmalidir. Mutezile ahlakin akil tarafindan olusturuldugunu ileri siirerken, Esari tarzi
diisiinenler ahlaki ilkeleri vaz edenin Tanri/vahiy oldugunu iddia etmektedirler. Ister akil isterse
vahiy belirleyici olsun ahlak evrensel kabul edilir. Tasavvuf agisindan ise ahlakin vahyin
kontroliinde evrensel oldugu belirtilir. Bu ¢alismada Yunus Emre’nin ahlak anlayisinda ahlaki
ilkelerin evrensel mi yoksa ferdi mi oldugu, evrensel ise belirleyicinin kim/ne oldugu iizerinde
durulacaktir. Evrensel olup olmamasi noktasinda eserlerinde degindigi ilkeler incelenecektir.

Anahtar kelimeler: Ahlak, vahiy, akil, evrensel, goreceli, Yunus Emre.



THE PROBLEM OF THE POSSIBILITY OF UNIVERSAL MORALITY IN YUNUS
EMRE

Kamil SARITAS*

'Eskisehir Osmangazi University, Faculty of Theology, ESOGU, Yunus Emre Research
Center Director, saritaskamil@hotmail.com, Eskisehir / Tiirkiye

Abstract: In this study, the possibility of universal morality in Yunus Emre will be investigated.
Yunus Emre is a Muslim Sufi who influenced Islamic thought from the 14th century to the
present. He placed his moral values at the center of his life and thoughts love, respect, tolerance
etc. Some researchers, who took this idea even further, claimed that Yunus Emre was a
humanist who focused lonely on people, regardless of religion, language, race or sect. Although
Yunus Emre did not discuss the issue of morality at a theoretical level, it is understood from his
statements in Divan and Risale-i nushiyye that he accepted that morality is universal. Morality
is used to mean the forms of behavior and rules that people in a society must comply with. Is
the criterion of right or wrong in morality the individual, the society, traditions and customs?
Or can we talk about a universal morality whose right and wrong are determined everywhere
and at any time, regardless of time and place? With the term universal morality, it is the concept
of meta-ethics that argues that there is a universal ethics for all individuals considered similar,
regardless of culture, race, religion, nationality, sexual orientation or any other distinguishing
feature. Relative morality, on the other hand, argues that morality varies according to each
geographical region, race, nature and lifestyle. In terms of Ethic, on the one hand, there are
those who reduce morality to individual, sociological, psychological and biological elements
and argue that it is the individual who posits moral principles as norms. According to them,
morality in terms of purpose is pleasure, interest, personal desire, etc. is reduced to elements.
On the other hand, there are those who claim that moral principles are universal regardless of
condition and time. In general, religions state that morality is the principles determined by God.
In terms of theology and philosophy, it is controversial whether reason or revelation determines
moral principles. While Mu'tazilites claim that morality is created by reason, Ashari thinkers
claim that it is God/revelation that gives moral principles. Whether reason or revelation
determines morality, it is considered universal. In terms of Sufism, it is stated that morality is
universal under the control of revelation. This study will focus on whether moral principles in
Yunus Emre's understanding of morality are universal or individual, and if universal, who/what
is the determinant. The principles he mentioned in his works will be examined to determine
whether they are universal or not.

Key words: Morality, revelation, reason, universal, relative, Yunus Emre.



REKLAMDA OZNEL NORMLARIN KULLANILMASININ SATIN ALMA
NIYETINE ETKIiSi

Ayse SARITAS"

1Eskisehir Osmangazi Universitesi, Sanat ve Tasarim Fakiiltesi, saritasayse@hotmail.com,
Eskigehir / Tiirkiye

Oz: Reklam, pazarlama iletisimi faaliyeti olarak tiiketicinin dinamiklerini, i¢ gériilerini, ihtiyag
ve beklentilerini anlayarak iirtin ve hizmet hakkinda tiiketiciyi ikna etme araci olarak
degerlendirilebilir. Bu noktada reklamin tliketicinin satin alma niyetine, kararina ve davranigina
etki edip etmedigi reklamcilar, reklam verenler ve akademisyenler tarafindan merak edilen ve
siklikla tizerinde durulan konular arasinda yer almaktadir.

Reklamin tiiketici lizerinde etkisini arttirmak amaciyla farkl ¢ekicilik 6geleri ve farkli yaratici
stratejiler kullanilmaktadir. Bu caligmada planli davranis kuramindan hareketle tiiketici satin
alma kararmi etkileyen bir ¢ekicilik 6gesi olarak kullanilan 6znel normlarin (6zel normlarin
olusmasinda etkili olan arkadaslik ve uzman goriisleri cergcevesinde) yer aldigi reklamlarin
tiiketicinin satin alma niyeti lizerinde etkisi olup olmadig: arastirilmistir. Arastirma iki farkl
yas grubunun satin alma niyetinde 6znel normlarin yer aldigi reklamlarin etkisinin olup
olmadigini ortaya koymay1 amaclamaktadir. Arastirma yontemi olarak, tiiketici i¢ goriisiiniin
en iyi yakalanabilecegi yontem oldugu diisiiniilen nitel arastirma yontemlerinden yiiz yiize
yapilandirilmis goriisme teknigi kullanilmistir. Amacgh 6rneklem yontemi ile 6rneklem 18-24
yas araligindaki 6grenciler ve 30 yas listii yetiskinler akademisyenler olarak belirlenmistir.

Arastirma verileri igerik analizi yontemi ile analiz edilmistir. Elde edilen sonuglara goére hem
ogrenciler hem de akademisyenler reklamlarda uzman gérmek istemediklerini, arkadaslik, aile
normlarimi gérmek istediklerini belirtmislerdir. Ogrenciler arkadaslik iliskilerinin ele alindig
reklamlardan sonra iriinii satin alabileceklerini sdylerken akademisyenler her iki reklam
sonucunda da satin alma davranis1 gdstermeyeceklerini ifade etmistir. Ogrenciler uzman goriisii
ile yenilikleri kabul edebileceklerini ve satin alma kararlarindan vazgegebileceklerini ifade
ederken, akademisyenler her iki durum i¢in de arkadas goriisiiniin 6nemli oldugunu
belirtmisglerdir.

Anahtar kelimeler: Reklam, Satin Alma Niyeti, Planli Davranis Kurami, Oznel Normlar.



THE EFFECT OF THE USE OF SUBJECTIVE NORMS IN ADVERTISING ON
PURCHASE INTENTION

Ayse SARITAS"

1Eskisehir Osmangazi University, Art and Desing Faculty, saritasayse@hotmail.com,
Eskisehir / Tiirkiye

Abstract: Advertising, as a marketing communication activity, can be considered as a means
of persuading the consumer about the product and service by understanding the dynamics,
insights, needs and expectations of the consumer. At this point, whether advertising affects the
consumer's purchase intention, decision and behavior is among the issues that advertisers,
clients and academics are curious about and often focus on.

In order to increase the effect of the advertisement on the consumer, different appealing
elements and different creative strategies are used. In this study, based on the theory of planned
behavior, it was investigated whether the advertisements containing subjective norms (within
the framework of friendship and expert opinions that are effective in the formation of specific
norms) used as an appealing element affecting the consumer's purchasing decision have an
effect on the consumer's purchase intention. The research aims to reveal whether advertisements
containing subjective norms have an effect on the purchase intention of two different age
groups. The research method used was the face-to-face structured interview technique, which
is one of the qualitative research methods that is thought to be the method that can best capture
consumer insight. Using the purposeful sampling method, the sample was determined as
students between the ages of 18-24 and adults over the age of 30 as academicians.

The research data was analyzed using the content analysis method. According to the results,
both students and academicians stated that they did not want to see experts in advertisements,
but wanted to see friendship and family norms. While students said that they could buy the
product after advertisements that discussed friendship relations, academicians stated that they
would not show purchasing behavior as a result of either advertisement. While students stated
that they could accept innovations and give up their purchasing decisions with expert opinion,
academicians stated that the opinion of friends was important for both situations.

Keywords: Advertising, Purchase Intention, Theory of Planned Behavior, Subjective Norms.



EVLILIK KURUMUNDAKI GUNCEL DEGIiSIMLER
Tahir DAGCI

Karamanoglu Mehmetbey Universitesi, Saglik Bilimleri Fakiiltesi, tahirdagcicekmu.edu.tr,
Karaman / Tiirkiye

Oz: Evlilik Kurumu toplumsallasma, ekonomik, biyolojik, psikolojik gibi énemli islevleri
yerine getiren bir kurumdur. Modernlesme c¢izgisinde durmadan ilerleyen toplumumuzda
degisim ve doniisiimler meydana gelmektedir. Bu degisimler evlilik kurumunu dogrudan
etkilemektedir. Sanayi toplumuna evrilme, sosyal hayattaki degismeler, artan bireysellesme
arzusu evlilik kurumunda da gériilmektedir. Ornegin bireysel bir yasam arzusunun toplumda
reva¢ bulmasi evlilik kurumundaki eslerin bireysel isteklerini 6n plana ¢ikarmasina neden
olmaktadir. Bunun sonucunda birlik olma, kaynasma, paylagma, digerkamlik, 6zveri gibi aileyi
biitiinlestiren degerler zayiflamaktadir. Bireysellesme arzusu ile birlikte yeni nesillerde 6zgiir
yasam baskin hale gelmektedir. Aile tiyelerinin rolleri ve sorumluluklar diigtiniildiigiinde 6zgiir
yasam mottosu catigmalara sebebiyet vermektedir. Es aday1 olan genglerde evlilik veya yuva
kurmak o6zgiirliigii smirlayan bir adim olarak goriilmektedir. Ozgiirliigiiniin sinirlandigimi
diisiinen gengler evlilik hazirligini ertelenmektedir. Dolayisiyla evlenme yasi yiikselmekte, gec
evlenildigi i¢in ¢ocuk sayist da azalmaktadir. Gegmisten bu yana toplumumuzdaki evlilige
yiiklenen kutsallik veya maneviyat giiniimiiz bireylerinde zayiflamistir. Evli ¢iftler ev islerini,
cocuk islerini, serbest zaman ve ge¢imlik kazancin dagilimini matematiksel hesaplar esliginde
yapmaktadir. Diger bir deyisle evliligin getirdigi biitlin sorumluluklar esitlik ilkesine gore
yapilmaktadir. Bu durum da evlilik kurumundaki mukaddesati ve sayginligi zedelenmektedir.
Giliniimiiz bireylerindeki her seyin en iyisine sahip olma hirs1 gengleri gergeklikten kopuk bir
hayat anlayisina dogru siiriiklemektedir. Gengler, en giizel es, en giizel diigiin, en giizel ev, en
giizel araba gibi ulasilmasi zor olan hedef veya beklentilere girmektedir. Sosyal medyanin ve
dizilerin dayattig1 sanal ve liiks hayatlar genglerde gercek bir beklentiye donligmektedir.
Toplumun geneline dogru yayilmaya baglayan bu gibi degisimler giiniimiiz diinyasindaki
evlilik kurumunda asinmalara yol agmakta, evlilik de zorlagmaktadir.

Anahtar Kelimeler: Evlilik, Degisim, Giincel Sorunlar
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CURRENT CHANGES IN THE INSTITUTION OF MARRIAGE
Tahir DAGCI*

'Karamanoglu Mehmetbey University, Faculty of Health Science, tahirdagcicekmu.edu.tr,
Karaman / Tiirkiye

Abstract: The institution of marriage is an institution that fulfills important functions such as
socialization, economic, biological and psychological. In our contemporary society, which is
characterised by constant change and transformation, new developments and transformations
are occurring with great frequency. However, changes are affecting the institution of marriage
directly. The process of industrialisation, social changes and the growing desire for
individualisation are also evident in the field of marriage guidance. To illustrate, the desire for
an individualised lifestyle is increasingly evident in society, which in turn is influencing the
way in which spouses within a marriage are treated within the institution of marriage. As a
consequence, the values of unity, integration, sharing, interdependence and generosity, which
are fundamental to the functioning of the family unit, are in decline. The aspiration for
individual autonomy, coupled with the rise of the younger generation, has led to a situation in
which the concept of freedom is dominant. The roles and responsibilities of the members are
considered to result in a conflict with the principle of a free life. In the case of young people
with the same preferences, the freedom to marry or establish a family is perceived as being
constrained. Those who perceive the limitations of freedom are postponing their wedding
preparations. Consequently, the age at which marriage occurs is increasing, while the number
of children per marriage is decreasing. The sacredness or spiritual significance traditionally
attached to marriage in our society has diminished significantly in recent times. Married couples
engage in joint financial management, including the division of domestic tasks, childcare
responsibilities, and income distribution. This approach aligns with the principle of equality,
whereby all responsibilities associated with marriage are shared equitably. This situation is also
detrimental to the fundamental principles and reputation of the marriage institution. The desire
to achieve the pinnacle of success in all areas of life is driving young people towards an
understanding of reality that is detached from the genuine experience of life. Young people are
driven to pursue the ideal partner, wedding, home and vehicle, which they perceive to be beyond
their reach. The portrayal of an idealised, luxurious lifestyle in social media and popular culture
has led to the formation of a tangible expectation among the younger generation. The
aforementioned changes are beginning to permeate society at large, and are contributing to the
deterioration of the institution of marriage in the contemporary world.

Keywords: Marriage, Change, Current Issues
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TURKIYE'DE BELEDIYELERIN VERGI GELIRLERI ACISINDAN INCELENMESI
Metin ALLAHVERDI?

ISelcuk Universitesi, allahverdi@selcuk.edu.tr, Konya /Tiirkiye

Ozet: Belediyeler, yerel yonetimlerin en temel yapi taslaridir ve yerel diizeyde kamu
hizmetlerinin saglanmasinda merkezi bir rol oynarlar. Vergi gelirleri, bu hizmetlerin
finansmaninda kritik bir rol oynar. Bu gelirler, yerel altyapi, saglik, egitim ve sosyal hizmetlerin
ylriitiilmesini destekler.

Bu bildiri, Tiirkiye'deki belediyelerin vergi gelirlerinin 6nemini ve bu gelirlerin yerel
yonetimlerin finansal siirdiiriilebilirligi iizerindeki etkilerini incelemeyi amaclamaktadir.
Belediyelerin vergi gelirleri, yerel yonetimlerin finansal kaynaklarmin temelini olusturarak,
kamu hizmetlerinin etkin bir sekilde sunulmasi ve yerel ekonomik gelismenin desteklenmesi
acisindan kritik bir rol oynar. Bu calisma, belediyelerin vergi gelirlerinin ¢esitliligini, bu
gelirlerin yerel ekonomiye katkisini ve finansal siirdiiriilebilirlik {izerindeki etkilerini detayl
bir sekilde ele alacaktir.

Arastirma, Tirkiye genelindeki belediyelerin vergi gelirlerinin dagilimini, cok degiskenli analiz
teknikleri ile inceleyecektir. Ayrica, vergi gelirlerinin yeterliligi ve diizenliligi ile belediyelerin
bor¢ yonetimi, yatirim kapasiteleri ve hizmet kalitesi tizerindeki etkileri incelenecektir. Sonug
olarak, bu bildiri, belediyelerin mali kaynaklarini artirmak ve yonetim stratejilerini iyilestirmek
icin Onerilerde bulunarak, yerel yonetimlerin finansal siirdiiriilebilirligine katkida bulunmay1
hedeflemektedir.

Anahtar Kelimeler: Vergi Gelirleri, Yerel Yo6netim, Finansal Siirdiiriilebilirlik, Cok Degiskenli
Analiziler
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ANALYSIS OF MUNICIPALITIES IN TURKEY IN TERMS OF TAX REVENUES
Metin ALLAHVERDI?
Selcuk University, allahverdi@selcuk.edu.tr, Konya /Tiirkiye

Abstract: Municipalities are the basic building blocks of local governments and play a central
role in providing public services at the regional level. Tax revenues play a critical role in
financing these services. These revenues support local infrastructure, health, education, and
social services.

This paper aims to examine the importance of tax revenues of municipalities in Turkey and
their impact on the financial sustainability of local governments. Municipal tax revenues form
the basis of the financial resources of local governments and play a critical role in the efficient
delivery of public services and in supporting local economic development. This study will
examine in detail the diversity of municipal tax revenues, their contribution to the local
economy, and their impact on financial sustainability.

The study will examine the distribution of tax revenues in municipalities across Turkey using
multivariate analysis techniques. It will also examine the adequacy and regularity of tax
revenues and their impact on municipalities’ debt management, investment capacity, and service
quality. As a result, this paper aims to contribute to the financial sustainability of local
governments by making recommendations to increase the financial resources of municipalities
and improve their management strategies.

Keywords: Tax revenues, Local Government, Financial Sustainability, Multivariate Analysis
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YESIL UNIVERSITE ENDEKSI ILE GENEL AKADEMIK BASARI ARASINDAKI
ILiSKiSi: TURKIYE ORNEGI

Ali ERBAST:

1Selcuk Universitesi, TIktisadi ve Idari Bilimler Fakiiltesi, i§letme Boliimii,
aerbasi@selcuk.edu.tr, Konya /Tiirkiye

Oz: Bu arastirmanin amaci, Tiirkiye’deki tniversitelerin yesil endeks puanlar ile genel
akademik basarilar1 arasindaki iliskiyi incelemektir. Bu amagla Yesil Universite Endeksi
Platformu (UI GreenMetric) 2023 yil1 ve URAP Tiirkiye 2023-2024 yil1 verileri analize dahil
edilmistir. Yesil Universite Endeksi Platformu (UI GreenMetric), 84 iilkeden 1183 iiniversiteyi
2023 yili verilerine gore siralamig ve Tiirkiye’den 96 iiniversite siralamaya girmistir. Yesil
Universite Endeksi Platformu 2023 siralamasinda yer alipp, URAP Tiirkiye 2023-2024
iiniversiteler genel siralamasindaki 188 {iniversite arasinda yer almayan 3 iiniversite kapsam
dis1 birakilmistir. Bu nedenle 93 {iniversitenin puanlari analizlere dahil edilmistir. Elde edilen
veriler SPSS 29.0 programi kullanilarak analiz edilmistir. Degiskenler arasindaki iligkiyi
gorebilmek i¢in Pearson Korelasyon testi yapilmis ve istatistiksel agidan anlamli ve pozitifiligki
tespit edilmistir (r=,391, p=,000). Yapilan regresyon testi bulgulari, yesil {iniversite endeks
puanlarinin URAP genel puanlarini istatistiksel acidan anlamli diizeyde yordadigini ortaya
koymustur (R2=,153; p=,000). Buna gore yesil {iniversite endeksinin genel akademik basariya
ait varyansit %15,3 oraninda agikladigi, baska bir deyisle iiniversitenin genel akademik
basarisinin %15,3 oraninda yesil liniversite seviyesinden kaynaklandigi anlasilmaktadir
(F(1,91)=16,422; p=,000). Sonugta iiniversitelerin yesil endeks puani arttik¢a genel akademik
basarisinin da arttig1 sOylenebilir. Bu arastirmanin Tiirkiye’deki {iniversitelerin yesil endeks
puanlar1 ve genel akademik basarilar1 arasindaki iliskinin ampirik olarak incelenmesi agisindan
literatiire katki saglayacagi diisiiniilmektedir.

Anahtar Kelimeler: Yesil iiniversite, yesil tiniversite endeksi, akademik basari, Yesil
Universite Endeksi Platformu, URAP Tiirkiye.
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THE RELATIONSHIP BETWEEN GREEN UNIVERSITY INDEX AND GENERAL
ACADEMIC SUCCESS: EVIDENCE FROM TURKIYE

Ali ERBAST:

1Selcuk University, Faculty of Economics and Administrative Sciences, Department of
Business Administration, aerbasi@selcuk.edu.tr, Konya /Tiirkiye

Abstract: The purpose of this research is to examine the relationship between green index
scores and general academic success of universities in Tiirkiye. For this purpose, Green
University Index Platform (Ul GreenMetric) 2023 and URAP Tiirkiye 2023-2024 data were
included in the analysis. Green University Index Platform (Ul GreenMetric) ranked 1183
universities from 84 countries according to 2023 data, and 96 universities from Tiirkiye were
ranked. 3 universities that were included in the Green University Index Platform 2023 ranking
and were not among the 188 universities included in the URAP Tiirkiye 2023-2024 general
ranking of universities were excluded. Therefore, the scores of 93 universities were included in
the analysis. The data obtained was analyzed using SPSS 29.0 program. Pearson Correlation
test was performed to see the relationship between the variables and a statistically significant
and positive relationship was detected (r=.391, p=.000). The regression test findings revealed
that green university index scores predicted URAP general scores at a statistically significant
level (R2=.153; p=.000). Accordingly, it is understood that the green university index explains
the variance of general academic success by 15.3%, in other words, 15.3% of the general
academic success of the university stems from the green university level (F(1,91)=16.422;
p=.000). As a result, it can be said that as the green index score of the university increases, its
general academic success also increases. It is thought that this research will contribute to the
literature in terms of empirically examining the relationship between green index scores and
general academic success of universities in Tiirkiye.

Keywords: Green university, green university index, academic success, Green University
Index Platform, URAP Tiirkiye.
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AKILLI SEHIRLERIN PERFORMANSININ ENTROPY TABANLI VIKOR
YONTEMLERIYLE ANALIZi

Gikhan AKANDERE!

1 Selcuk Universitesi, Sosyal Bilimler Meslek Yiiksekokulu, Lojistik Boliimii,
gakandere@selcuk.tr, Konya/Tiirkiye

Oz: Akilli sehirler, bilgi ve iletisim teknolojilerinin (BIT) entegrasyonu yoluyla sehir
yonetimini, altyapilarini ve vatandaglarin yasam kalitesini iyilestirmeyi amacglayan modern
kentlerdir. Bu sehirler, siirdiirtilebilir kalkinma hedefleri dogrultusunda, enerji verimliligi, su
yonetimi, atik yonetimi, ulasim sistemleri ve giivenlik gibi kritik alanlarda teknolojik ¢éziimler
sunar. Akilli sehir kavrami, sensdrler, veri analizleri, yapay zeka ve nesnelerin interneti (IoT)
gibi ileri teknolojiler kullanilarak kentsel sorunlarin ¢oziilmesini ve sehir kaynaklarinin daha
verimli kullanilmasini hedefler. Vatandaslarin katilimini artiran ve yasam kalitesini yiikselten
akilli sehirler, ayn1 zamanda g¢evresel etkileri azaltmay1 ve ekonomik biiylimeyi desteklemeyi
amaglar. Bu baglamda, akilli sehirler, sadece teknoloji odakli degil, ayn1 zamanda sosyal,
ekonomik ve ¢evresel siirdiiriilebilirligi de dikkate alan biitiinciil bir yaklasima sahiptir.

Bu ¢alisma, IMD Smart City Index 2023 verileri kullanilarak akilli sehirlerin performansini
degerlendirmek amaciyla entropy tabanli VIKOR ydntemi ile kapsamli bir analiz sunmaktadir.
Arastirmanin amaci, altyapr ve teknoloji gibi kritik kriterlere gore sehirlerin performansini
karsilastirmak ve en iyi performans gosteren sehirleri belirlemektir.

Metodolojik olarak, VIKOR yo6ntemi tercih edilmistir. Bu yontem, karmagsik problemlerde
alternatiflerin ideal ¢6ziime yakinliklarina gore siralanmasini saglayan c¢ok kriterli karar verme
tekniklerinden biridir. Entropy tabani, kriter agirliklarinin belirlenmesinde objektif bir yaklagim
sunarak, verilerin c¢esitliligini ve 6nemini dikkate alir. Bu sayede, sehirlerin performansi ¢ok
yonli olarak degerlendirilebilir.

Analiz sonuglari, altyapt kapsaminda Zhuhai, Abu Dhabi, Nanjing, Shenzhen, Dubai,
Singapore, Hangzhou, Doha, Zurich ve Guangzhou sehirlerinin 6ne ¢iktigini1 gostermektedir.
Bu sehirler, altyap1 alaninda yenilik¢i ¢Oziimler, siirdiiriilebilirlik ve yasam kalitesi gibi
kriterlerde yiiksek performans sergilemistir. Teknoloji kriterinde ise Zhuhai, Shenzhen,
Guangzhou, Shanghai, Beijing, Hangzhou, Nanjing, Chongging, Chengdu ve Abu Dhabi
sehirleri ilk on sirada yer almistir. Bu sehirler, dijital hizmetler, akilli yonetim sistemleri ve
teknoloji entegrasyonu gibi alanlarda iistiin basar1 sergilemistir.

Sonug¢ olarak, bu calisma, sehir yonetimlerine ve politika yapicilara, akilli sehirlerin
performansini gelistirmek i¢in odaklanilmasi gereken alanlar1 belirlemede yol gosterici bilgiler
sunmaktadir. Calismanin bulgulari, hem akademik literatiire katki saglamakta hem de pratik
uygulamalarda karar vericilere rehberlik etmektedir.

Anahtar Kelimeler: Akilli Sehir, Entropy, Vikor, Performans
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ANALYSIS OF SMART CITIES’ PERFORMANCE USING ENTROPY-BASED
VIKOR METHODS

Gikhan AKANDERE!

1 Selcuk University, vocational school of social sciences, Departmant of Logistics,
gakandere@selcuk.tr, Konya/Tiirkiye

Abstract: Smart cities are modern urban areas that aim to enhance city management,
infrastructure, and the quality of life of citizens through the integration of information and
communication technologies (ICT). These cities provide technological solutions in critical
areas such as energy efficiency, water management, waste management, transportation systems,
and security, aligning with sustainable development goals. The concept of smart cities focuses
on solving urban problems and optimizing the use of city resources through advanced
technologies such as sensors, data analytics, artificial intelligence, and the Internet of Things
(10T). By enhancing citizen participation and quality of life, smart cities also strive to reduce
environmental impact and support economic growth. In this context, smart cities adopt a holistic
approach that considers not only technological but also social, economic, and environmental
sustainability.

This study presents a comprehensive analysis of the performance of smart cities using the
entropy-based VIKOR methodology, utilizing data from the IMD Smart City Index 2023. The
aim of the research is to compare cities' performances based on critical criteria such as
infrastructure and technology, and to identify the top-performing cities.

Methodologically, the VIKOR method was chosen as it is a multi-criteria decision-making
technique that ranks alternatives based on their proximity to the ideal solution in complex
problems. The entropy-based approach offers an objective method for determining criterion
weights, taking into account the diversity and importance of the data. This enables a
multifaceted evaluation of city performance.

The analysis results indicate that Zhuhai, Abu Dhabi, Nanjing, Shenzhen, Dubai, Singapore,
Hangzhou, Doha, Zurich, and Guangzhou excel in terms of infrastructure. These cities have
shown high performance in criteria such as innovative solutions, sustainability, and quality of
life within the infrastructure domain. In terms of technology criteria, Zhuhai, Shenzhen,
Guangzhou, Shanghai, Beijing, Hangzhou, Nanjing, Chongging, Chengdu, and Abu Dhabi rank
in the top ten, demonstrating superior success in areas such as digital services, smart
management systems, and technology integration.

In conclusion, this study provides valuable insights for city administrations and policymakers
to identify key areas for improving the performance of smart cities. The findings contribute to
the academic literature and offer guidance to decision-makers in practical applications.

Keywords: Smart City, Entropy, VIKOR, Performance
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SPOR BILIMLERI ALANINDA MAKINE OGRENME YONTEMLERI iLE
PERFORMANSA GORE SINIFLANDIRMA ANALIZi

Ali KELES!

1 Selcuk Universitesi, Karapinar Aydoganlar Meslek Yiiksekokulu, ali.keles@selcuk.edu.tr,
Konya/Tiirkiye

Ozet: Bu calismada futbol bransinda mag icerisinde gergeklesen aksiyonlardan elde edilen
veriler ile kazanan ve kaybeden takimlarin smiflandirilmasi amaclanmistir. Calisma
kapsaminda diinyanin en iyi liglerinden biri olan Ingiltere Premier Liginin bes y1la ait oynanmis
biitiin maclarin mag i¢i aksiyonlarina ait veriler kullanilmistir. Verilerin fazla ve karmasik
olmasindan dolay1 spor biliminde veri madenciligi algoritmalarinin kullanilmasi verileri analiz
etme ve yorumlamada kolaylik saglamaktadir. Kullanilan mag sayis1 1791 adet magin verisi
kapsamaktadir. Kullanilan mag verilerinde her bir mag i¢in kazanan ve yenilen takimin ayri
olarak ma¢ ici istatistikleri yer almaktadir. Kazanan ve yenilen takimlar ayri olarak
siiflandirilarak siniflama analizi modeli ig¢in kullanilmigtir. Bu biiyiikliikte bir verinin analiz
edilmesi i¢in makine 6grenme alaninda kullanilan siniflandirma yontemleri ile dogruluk
analizleri yapilmistir. Arastirmada verilerin diizenlenmesi ve hazirlanmasinda Microsoft Excel
programi, smiflandirma analizi i¢cin Matlab ve Orange programlar1 kullanilmigtir. Calisma
kapsaminda spor alaninda hem ekonomik hem sportif basar1 acisindan gerekli olan basarinin
saglanmasi i¢in mag ici yapilan aksiyonlardan yola ¢ikarak kazanan ve kaybeden takimlarin
analizlerinin yapilmasi istatistiksel olarak bu sektdrde olan paydaslarin basarilarina katkida
bulunacaktir. Sonug olarak spor endiistrisinde ekonomik anlamda en biiyiik endiistri olan futbol
bransinda yer alan futbol kuliiplerinin ileriye doniik antrenman ve mac¢ planlamalarin
gelistirmeye yardimei olmasi beklenmektedir.

Anahtar Kelimeler: Smiflama, Makine Ogrenme, Futbol, Spor Endiistrisi.
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CLASSIFICATION ANALYSIS BASED ON PERFORMANCE WITH MACHINE
LEARNING METHODS IN SPORTS SCIENCES

Ali KELES"

L Selcuk University, Karapinar Aydoganlar Vocational School, ali.keles@selcuk.edu.tr,
Konya/Tiirkiye

Abstract: This study aims to classify the winning and losing teams with the data obtained from
the actions taken during the match in the football branch. Within the scope of the study, data
belonging to the in-match actions of all the matches played in the English Premier League, one
of the best leagues in the world, for five years were used. Since the data is abundant and
complex, the use of data mining algorithms in sports science provides ease in analyzing and
interpreting the data. The number of matches used includes data from 1791 matches. The match
data used includes the in-match statistics of the winning and losing teams for each match
separately. The winning and losing teams were classified separately and used for the
classification analysis model. To analyze this amount of data, accuracy analyzes were
performed with the classification methods used in the field of machine learning. In the study,
Microsoft Excel program was used in organizing and preparing the data, and Matlab and Orange
programs were used for the classification analysis. Within the scope of the study, to ensure the
necessary success in terms of both economic and sportive success in the field of sports,
analyzing the winning and losing teams based on the actions taken during the match will
statistically contribute to the success of the stakeholders in this sector. As a result, it is expected
to help improve the forward-looking training and match planning of football clubs in the
football branch, which is the largest industry in the sports industry in economic terms.

Keywords: Classification, Machine Learning, Football, Sports Industry.
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RESTORAN ISLETMELERINDE GIDA ATIK YONETIMI VE
SURDURULEBILIRLIK: KONYA ORNEGI

Irem NESIMIOGLUY, Fatih VAROL 2, Muhammet Furkan BILGIN3, Birsen BULUT
SOLAK*

1 Selcuk Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlar: Boliimii,
iremnsmoglu@gmail.com, Konya/Tiirkiye

2 Selcuk Universitesi, Turizm Fakiiltesi, Rekreasyon Yonetimi Boliimii,
fvarol@selcuk.edu.tr, Konya/Tiirkiye

3 Selcuk Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlar1 Boliimii,
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Oz: Kiiresel kapsamda gida atiklar ¢evresel kirlilik, dogal kaynak kaybi ve ekonomik zararlara
yol acan 6nemli bir sorundur. Ozellikle restoran isletmelerinde gida iiriinleri iiretimden
tiikketime kadar bircok asamada israf edilmekte ve bunun sonucunda yiiksek miktarda gida atig1
ortaya ¢ikmaktadir. Bu atiklarin geri doniistiiriilememesi, metan gazi salinimina ve sera gazi
etkisinin artmasma neden olmaktadir. Ayrica, dogal kaynak ve emek israfina yol agarak
ekosistem iizerinde olumsuz etkiler yaratmaktadir. Bu arastirmanin amaci, Konya ilinde
faaliyet gdsteren restoran igletmelerindeki ¢alisanlarin demografik 6zellikler kapsaminda (yas,
cinsiyet, gérev pozisyonu) gida atiklari ile ilgili biling diizeyini 6l¢gmek ve bu sorunlar ile ilgili
stratejiler geligtirmektir. Arastirmada nicel yaklasim benimsenmistir. Gerekli olan verilerin elde
edilebilmesi i¢in yiiz ylize anket tekniginden yararlanilmistir. Konya merkezinde faaliyet
gosteren 260 restoran igletmesinde caligsan 198 kisiden veriler elde edilmistir. Elde edilen veriler
SPSS 23.0 paket programi yardimi ile analiz edilerek sonuglar yorumlanmistir. Arastirmanin
sonuglari restoran isletmeleri agisindan gida atiklariin yonetimi ve siirdiiriilebilirlik stratejileri
hakkinda 6nemli bilgiler sunmaktadir. Restoran isletmelerinde geri doniistiiriilebilir tirtinlerin
kullanim1 ve su tiiketiminin azaltilmasinin siirdiiriilebilirlik acisindan kritik oldugunu ortaya
koymaktadir.

Anahtar Kelimeler: Restoran Isletmeleri, Gida Atik Yénetimi, Siirdiiriilebilirlik, Konya
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FOOD WASTE MANAGEMENT AND SUSTAINABILITY IN RESTAURANT
BUSINESSES: KONYA EXAMPLE

Irem Nesimioglu®, Fatih Varol 2, Muhammet Furkan Bilgin3, Birsen Bulut Solak*

1 Selcuk University, Faculty of Tourism, Department of Gastronomy and Culinary Arts,
iremnsmoglu@gmail.com, Konya/Tiirkiye

2 Selcuk University, Faculty of Tourism, Department of Recreation Management,
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3 Selcuk University, Faculty of Tourism, Department of Gastronomy and Culinary Arts,
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4 Selcuk University, Faculty of Tourism, Department of Gastronomy and Culinary Arts,
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Abstract: Food waste is a major problem globally that causes environmental pollution, natural
resource loss and economic damage. Especially in restaurant businesses, food products are
wasted at many stages from production to consumption, resulting in high amounts of food
waste. Failure to recycle these wastes causes methane gas emissions and an increase in the
greenhouse gas effect. In addition, it creates negative effects on the ecosystem by causing waste
of natural resources and labor. The aim of this research is to measure the awareness level of
employees in restaurant businesses operating in Konya province regarding food waste within
the scope of demographic characteristics (age, gender, job position) and to develop strategies
regarding these problems. A quantitative approach was adopted in the research. Face-to-face
survey technique was used to obtain the necessary data. Data were obtained from 198 people
working in 260 restaurant businesses operating in the center of Konya. The obtained data were
analyzed with the help of SPSS 23.0 package program and the results were interpreted.
Arastirma sonuglar restoran igletmeleri i¢in gida ati1 yonetimi ve siirdiiriilebilirlik stratejileri
konusunda 6nemli bilgiler sunuyor. It reveals that the use of recyclable products and the
reduction of water consumption in restaurant businesses are critical for sustainability.

Keywords: Restaurant Businesses, Food Waste Management, Sustainability, Konya
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COVID-19 PANDEMIi DONEMININ TURK HAVA YOLLARI VE PEGASUS HAVA
YOLLARI UZERINDEKI ETKILERININ ANALIZi: OLAY CALISMASI YONTEMI

Semih BUYUKIPEKCI*, Sevda UCDU?
Selcuk Universitesi Turizm Fakiiltesi, sbipekci@selcuk.edu.tr, Konya/Tiirkiye

2Selcuk Universitesi Sosyal Bilimler Enstitiisii Yiiksek Lisans Ogrencisi,
krsisvd46@gmail.com, Konya/Tiirkiye

Oz: Covid-19 bircok sektdrde olumsuz etkilere sebep olmustur. Bu olumsuzluklardan etkilenen
sektorlerden biriside havacilik sektorii olmustur. Salgin havacilik sektoriinii sosyal, ekonomik
ve politik yonden etkilemistir. Salgin nedeniyle diinya tilkelerinde havayolu tasimalar1 askiya
almmis ve tilkelere giris ¢ikiglara sinirlamalar getirilmistir. Havayolu sirketleri bu olumsuz
durumdan en az hasarla ¢ikmak icin kendi iginde pek cok tedbir almustir. Is¢i cikarma, iicretsiz
izin vb. gibi tedbirlerle havayolu sirketleri bu kriz doneminde varligin1 korumaya calismistir.

Calismada Covid-19 doneminde BIST 100°de islem goren Tiirk Hava Yollar1 ve Pegasus Hava
Yollar sirketlerinin tepkileri olay ¢alismasi yontemi kullanilarak analiz edilmistir. Tiirkiye’de
ilk Covid-19 vakasinin goriildiigii giin 0. giin kabul edilmis ve olay tarihinden +5, -5 giin
alinarak analiz yapilmistir. Yapilan analiz sonucunda hipotezler olusturulmus ve bu olusturulan
hipotezlerden HO hipotezi kabul edilmistir. Elde edilen sonuglara gore olay gilinliniin sirketlerin
hisse senetleri iizerinde etkisi vardir ve bu etki olumsuz yonde gergeklesmistir sonucuna
ulagilmistir.

Anahtar Kelimeler: Olay calismasi, Tiirkiye, Tiirk Hava Yollari, Pegasus Hava Yollari,
COVID-19 salgim.
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ANALYSIS OF THE EFFECTS OF COVID-19 PANDEMIC PERIOD ON TURKISH
AIRLINES AND PEGASUS AIRLINES: EVENT STUDY METHOD

Semih BUYUKIPEKCI*, Sevda UCDU?
Selcuk University Faculty of Tourism, sbipekci@selcuk.edu.tr, Konya/Tiirkiye

2Selcuk University Institute of Social Sciences Graduate Student, krslsvd46@gmail.com,
Konya/Tiirkiye

Abstract: Covid-19 has caused negative impacts in many sectors. One of the sectors affected
by these negative effects has been the aviation sector. The pandemic has affected the aviation
sector socially, economically and politically. Due to the pandemic, airline transportation was
suspended in countries around the world and restrictions were imposed on entry and exit to and
from countries. Airline companies have taken many measures within themselves to get out of
this negative situation with minimal damage. With measures such as layoffs, unpaid leave, etc.,
airline companies tried to protect their existence during this crisis period.

In this study, the reactions of Turkish Airlines and Pegasus Airlines companies traded on BIST
100 during the Covid-19 period were analyzed using the event study method. The day of the
first Covid-19 case in Turkey was accepted as day 0 and the analysis was made by taking +5, -
5 days from the event date. As a result of the analysis, hypotheses were formed and hypothesis
HO was accepted. According to the results obtained, it has been concluded that the day of the
event has an effect on the stocks of the companies and this effect has been realized negatively.

Keywords: Event study, Turkey, Turkish Airlines, Pegasus Airlines, COVID-19 pandemic.
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DESTINASYON iMAJININ OLUSMASINDA YEREL MUTFAK ALGISI iLE
GASTRO AKTIiVITE VE GASTRO DENEYIMININ ETKIiSi: KONYA ORNEGI

Erkan AKGOZ*
1Seleuk Universitesi Turizm Fakiiltesi, eakgoz@selcuk.edu.tr, Konya/Tiirkiye

Ozet: Herhangi bir bolge hakkinda insanlarin sahip oldugu genel alg1 ve izlenimlerin toplami
destinasyon imajini ifade eder. Imaj, destinasyonun kendine 6zgii 6zelliklerini, ¢ekiciliklerini
ile diger niteliklerini kapsar ve insanlarin o bdlgeyi ziyaret etme kararlarini etkiler. Destinasyon
imajinin olusmasinda en etkin rol oynayan unsurlardan birisi de yerel mutfak tiriinleridir. Yerel
mutfak, bir destinasyonun kiiltiirel kimligini yansitir. Yerel yemekler ve igecekler, o bolgenin
tarihini, geleneklerini ve yasam tarzini anlatir. Turistlerin biiyiik cogunlugu yerel mutfaklari
kesfetmek ve otantik deneyimler yasamak isterler. Bu durum onlarin destinasyon hakkindaki
algisin1 olumlu yonde etkiler. Yerel festivaller ve etkinlikler, destinasyonun gastronomik
cazibesini artirir. Bu tiir etkinlikler, bolgenin yemek kiiltiirlinii genis bir kitleye tanitir ve yerel
diriinlerin tanitimini saglar. Turistlerin destinasyonla daha gii¢lii bir bag kurmasina yardimci
olur. Kaliteli ve unutulmaz gastronomik deneyimler, turistlerin destinasyon hakkindaki genel
memnuniyetini artirir. Memnun kalan turistler, destinasyonu baskalarina tavsiye eder ve sosyal
medyada olumlu yorumlar yapar. Bu ama¢ dogrultusunda hazirlanan ¢alismada nicel veriler
kullanilmistir. Kolayda 6rneklem yontemiyle 395 kisiden elde edilen veriler elektronik ortamda
degerlendirilerek hazirlanan tablolar yardimiyla yorumlanmistir. Yapilan degerlendirmeler
sonucunda ilgili paydaslara gerekli 6neriler sunulmustur.

Anahtar Kelimeler: Destinasyon, imaj, Yerel Mutfak, Gastro-Aktivite, Gastro-Deneyim
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THE EFFECT OF LOCAL CUISINE PERCEPTION, GASTRO ACTIVITY AND
GASTRO EXPERIENCE ON THE FORMATION OF DESTINATION IMAGE: THE
EXAMPLE OF KONYA

Erkan AKGOZ"
1Selcuk University, Faculty of Tourism, eakgoz@selcuk.edu.tr, Konya/Tiirkiye

Abstract: The sum of people's general perceptions and impressions about any region expresses
the destination image. The image includes the unique features, attractions and other qualities of
the destination and affects people's decisions to visit that region. One of the elements that play
the most effective role in the formation of the destination image is local cuisine products. Local
cuisine reflects the cultural identity of a destination. Local dishes and drinks tell the history,
traditions and lifestyle of that region. The vast majority of tourists want to discover local
cuisines and have authentic experiences. This positively affects their perception of the
destination. Local festivals and events increase the gastronomic appeal of the destination. Such
events introduce the region's food culture to a wide audience and promote local products. It
helps tourists establish a stronger bond with the destination. Quality and unforgettable
gastronomic experiences increase tourists' general satisfaction with the destination. Satisfied
tourists recommend the destination to others and make positive comments on social media.
Quantitative data was used in the study prepared for this purpose. Data obtained from 395
people using the convenience sampling method were evaluated electronically and interpreted
using prepared tables. As a result of the evaluations, necessary recommendations were
presented to relevant stakeholders.

Keywords: Destination, Image, Local Cuisine, Gastro-Activity, Gastro-Experience
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Oz: Gastro-turistler, gastronomik deneyimler arayisinda olan ve yerel mutfak kiiltiiriinii
kesfetmek amaciyla seyahat eden bireylerdir. Gastro-turistlerin seyahat planlamalarinda
faydalandiklart Withlocals, Bonappetour, Yeatup, Travelling Spoon ve Eatwith gibi
deneyimlerin paylasildigi bir¢ok popiiler platform bulunmaktadir. Bu platformlar araciligiyla,
yerel ev sahipleri gastro-turistlerle ev yapimi yemek deneyimlerini paylagsmakta ve sosyal
yemek deneyimleri sunulmaktadir. Gastro-turistler, bu platformlar sayesinde yerel halkla
tanisabilir, kiiltiirlerini daha yakindan taniyabilir ve otantik yemeklerin tadini ¢ikarabilirler. Bu
platformlar arasinda Eatwith, kullanim siklig1, yiiksek kullanict memnuniyeti, kiiresel kapsama
alani, gesitli fiyat secenekleri ve sanal yemek deneyimleri gibi Ozellikleri ile 6n plana
cikmaktadir. Arastirmanin amaci, Eatwith platformunda yabanci gastro-turistlerin paylastigi
yorumlari analiz etmek ve ¢esitli Oneriler sunmaktir. Bu arastirma nitel arastirma tiirlindendir.
Verilerin analizinde icerik analizi kullanilmistir. Arastirma Istanbul ile simirh tutulmustur.
Platformda, 2024 yil1 Haziran ay1 sonu itibariyle gastro-turistlerin katilabilecekleri 48 deneyim
(aksam yemegi, 68le yemegi, kahvalt1 vb.) bulunmaktadir. Calismada bu deneyimlere ait 203
yorum analize tabi tutulmustur. Veriler, misafirperverlik, yemek lezzeti ve cesitliligi,
yemeklerin sunumu ve Tiirk kiiltiirii temalar1 altinda kodlanmustir. Bulgular, genellikle yabanci
gastro-turistlerin sunulan yemekleri lezzetli, mezeleri bol, ev sahiplerini giiler yiizlii, nazik ve
samimi, Tirk kiltiriinii 1lging ve otantik bulduklarini gostermektedir. Sonug olarak, yabanci
gastro-turistler Istanbul’da ev yapimi yemek deneyimlerini olumlu bulmaktadirlar. Bu
caligmanin Eatwith ile ilgili yapilan ilk calismalardan biri oldugu sdylenebilir. Yerel ev
sahiplerine misafirlerin memnuniyetlerini daha da arttirllmas1 amaciyla hijyen standartlarin
iyilestirerek bu konuda misafirleri bilgilendirmeleri, kiiltiirel hikayeler ve yemeklerin tarihgesi
gibi bilgiler paylagarak gastronomik deneyimi daha da anlamli hale getirmeleri Onerilebilir.
Gelecekte benzer bir ¢alisma diger platformlar konu edilerek yapilabilir. Gaziantep ve Konya
gibi cografi isaretli lirlinler bakimindan Tiirkiye’de ilk iki sirada olan illere odaklanilabilir.

Anahtar Kelimeler: Gastronomi Turizmi, Gastro-Turist, Eatwith, Istanbul, Tiirkiye
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Abstract: Gastro-tourists are individuals who seek gastronomic experiences and travel to
explore local culinary culture. There are many popular platforms for sharing experiences that
gastro-tourists use in their travel planning, such as Withlocals, Bonappetour, Yeatup, Travelling
Spoon and Eatwith. Through these platforms, local hosts share home-cooked food experiences
with gastro-tourists and social dining experiences are offered. Moreover, gastro-tourists can
meet locals, get to know their culture better and enjoy authentic food. Among these platforms,
Eatwith stands out with its frequency of use, high user satisfaction, global coverage, various
price options and virtual dining experiences. The aim of the research is to analyze the comments
shared by foreign gastro-tourists on the Eatwith platform and to offer various suggestions. This
research is of qualitative research type. Content analysis was used to analyze the data. The
research was limited to Istanbul. By the end of June 2024, the platform has 48 experiences
(dinner, lunch, breakfast, etc.) that gastro-tourists can participate in. In the study, 203 comments
of these experiences were analyzed. The data were coded under the themes of hospitality, food
flavor and variety, food service, and Turkish culture. The findings show that generally foreign
gastro-tourists find the food served delicious, the appetizers plentiful, the hosts friendly,
courteous and sincere, and the Turkish culture interesting and authentic. In conclusion, foreign
gastro-tourists find their experience of home-cooked food in Istanbul positive. It can be said
that this study is one of the first studies on Eatwith. Local hosts can be advised to improve
hygiene standards to further increase guest satisfaction, inform guests about hygiene standards,
and make the gastronomic experience more meaningful by sharing information such as cultural
stories and the history of the dishes. In the future, a similar study could be conducted on other
platforms. Focus on Gaziantep and Konya, the top two provinces in Turkey in terms of products
with geographical indications.

Keywords: Gastronomy Tourism, Gastro-Tourist, Eatwith, Istanbul, Tiirkiye
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Oz: Giiniimiizde vejetaryen beslenme ve buna yonelik satin alma davranislar giderek
yayginlagsmaktadir. Bunun yaninda kahve tiiketimi de diinya genelinde hizla artmaktadir.
Yapilan arastirmalarda kahvenin sadece bir icecek olmadigi, sosyal hayatin 6nemli bir unsuru
oldugu goriilmektedir. Calismada son zamanlarda giderek yayginlasan vejetaryen mutfak
akiminda kahve kullanimini artirmak ve kahveyi vejetaryen mutfaga entegre etmek i¢in kahveli
sos gelistirilmistir. Gelistirilen kahve sosunun modern ve etkileyici bir sunum kazanmasi igin
kahve ovma ile marine edilmis mantar sote ile servis edilmistir. Aragtirmada ilk once vejetaryen
mutfak, kahve ve kahvenin icerigi hakkinda literatiir taramasi yapilmis ve vejetaryen mutfakta
kullanilmak {izere en uygun olan kahve ¢ekirdegi ve kahve demleme yontemi belirlenmistir.
Arastirmanin ikinci kisminda ise ulasilan bilgiler ¢ergevesinde mutfakta kullanilmak iizere
limonlu suda haslanmis kabak yataginda, kahve ovmayla marine edilmis kahve soslu mantar
sote denemeleri yapilmistir. Denemeler sonucunda elde edilen nihai iirliniin tat, koku, tekstiir,
goriiniis ve genel begeni yoniinden degerlendirilebilmesi i¢in 9’1u likert 6l¢egi kullanilarak (0=
tilketilmez, 8= oldukga iyi) duyusal analiz yontemi kullanilarak kalite derecelendirme testine
tabi tutulmustur. Bu amagla diizenlenen duyusal analiz formu ile sekiz konuyla ilgili egitimli
katilimcidan iirin hakkinda goriislerine ait veriler toplanmistir. Elde edilen sonuglara gore
iirliniin gelistirilmesi gereken yonleri tespit edilmis ve recetede bu dogrultuda diizenlemeler
yapilarak ikinci bir {iriin hazirlanmistir. Son iiriinde tiim kriterler ortalama degerin iizerinde
degerlendirilmis, genel begenide ise yiiksek bir ortalama (7.0) elde edilmistir. Yapilan
degerlendirmeler sonucu gelistirilen recetenin mutfakta kullanilabilecegi ve kahvenin mutfakta
kullanim alanlarmin genigletilebilecegi tespit edilmistir. Kahvenin mutfakta kullanim
alanlarinin artmasi ve vejetaryen mutfaga yeni bir recete kazandirilmasiyla birlikte, vejetaryen
yemeklerde de yeni tekniklerinin kullanilabilecegi ve liriinlerin begenildigi goriilmiistiir.

Anahtar Kelimeler: Vejetaryen Mutfak, Kahve Cesitleri, Kahveli Sos, Uriin Gelistirme
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COFFEE SAUCE EXPERIMENTS TO INCREASE COFFEE CONSUMPTION IN
VEGETARIAN CUISINE
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Abstact: Today, vegetarian diets and related purchasing behaviors are becoming increasingly
common. In addition, coffee consumption is increasing rapidly worldwide. Research shows that
coffee is not only a beverage but also an important element of social life. In this study, a coffee
sauce was developed to increase the use of coffee in vegetarian cuisine, which has recently
become increasingly widespread, and to integrate coffee into vegetarian cuisine. In order for
the developed coffee sauce to gain a modern and impressive presentation, it was served with
sauteed mushrooms marinated with coffee rub. In the first part of the research, a literature
review was conducted on vegetarian cuisine, coffee and coffee content, and the most suitable
coffee beans and coffee brewing method were determined for use in vegetarian cuisine. In the
second part of the research, within the framework of the information obtained, mushroom
sauteed on a bed of zucchini boiled in lemon water and mushroom sauteed in coffee sauce
marinated with coffee rub were tested. In order to evaluate the final product obtained as a result
of the trials in terms of taste, odor, texture, appearance and general taste, it was subjected to
quality rating test by using sensory analysis method using a 9-point Likert scale (0= not
consumed, 8= very good). For this purpose, a sensory analysis form was used to collect data
from eight trained participants about their opinions on the product. With the sensory analysis
form organized for this purpose, data were collected from eight trained participants about their
opinions on the product. According to the results obtained, the aspects of the product that
needed to be improved were identified and a second product was prepared by making
adjustments in the recipe accordingly. In the final product, all criteria were evaluated above the
average value, and a high average (7.0) was obtained in general appreciation. As a result of the
evaluations, it was determined that the developed recipe can be used in the cuisine and the usage
areas of coffee in the cuisine can be expanded. With the increase in the use of coffee in the
kitchen and the introduction of a new recipe to vegetarian cuisine, it was seen that new
techniques can be used in vegetarian dishes and the products were appreciated.

Keywords: Vegetarian Cuisine, Coffee Varieties, Coffee Sauce, Product Development
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ANALYSIS OF THE CAUSES OF DISCRIMINATION IN TRANSNATIONAL
LABOR: A CASE STUDY OF SOUTHEAST ASIA

Yun-Hao,Chuang?
Yong-Jin HUANG?

1 Department of Labor Relations, National Chung Cheng University, Chiayi, Taiwan.
Email:Winhau89310@gmail.com

2 National Taipei University, Graduate Institute of Urban Planning
pooh8095@gmail.com, Taipei / Taiwan

Abstract: This study explores the phenomenon of workplace employment discrimination faced
by multinational workers in the context of globalization, and conducts an in-depth analysis of
the causes based on the push-pull theory. Push-pull theory emphasizes the interaction between
the driving forces that move workers (e.g., economic inequality, political instability) and the
driving forces (e.g., better employment opportunities, improved quality of life). Under the
influence of globalization, many workers choose to move across borders in search of better
living conditions and career development opportunities. In Southeast Asia, discriminatory
practices faced by workers from different countries include prejudices based on race, gender,
and cultural background. These discriminatory practices manifest themselves not only in the
recruitment process, but also in terms of the working environment, promotion opportunities and
remuneration packages. Through qualitative research methods, including in-depth interviews
and fieldwork, this study reveals how the experience of transnational workers is influenced by
multiple factors, including legal frameworks, social perceptions, corporate culture, classism,
and racism. The results show that the workplace experience of multinational workers is
profoundly influenced by the policy environment and social culture of the host country. For
example, in some countries, labor laws and regulations are not perfect enough to effectively
protect the rights and interests of foreign workers, and social prejudice against migrant workers
further exacerbates discrimination. In addition, the emphasis on diversity in corporate culture
has a direct impact on workplace equity for multinational workers. The study suggests that
governments and companies should adopt more effective diversity and inclusion policies to
improve workplace equity for multinational workers. This includes strengthening legal
safeguards, providing orientation training, and building supportive communities to promote
understanding and cooperation among workers from different backgrounds. It is only through
these measures that we can truly achieve fairness in the workplace and harmony in society.

Keywords: transnational workers, anti-discrimination, globalization, economic inequality,
intercultural adaptation
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KRONIK HASTALIGA SAHIP COCUKLARIN ALGILADIKLARI SOSYAL
DESTEK DUZEYLERININ KAYGI VE DEPRESYON DURUMLARI iLE iLISKiSi

Betiil ALTINTAS", Nejla CANBULAT SAHINER?

'Konya Numune Hastanesi, Yogun Bakim Unitesi, altntasbetul59@gmail.com,
Konya/Tiirkiye

2Karamanoglu Mehmetbey Universitesi Saghk Bilimleri Fakiiltesi, ncanbulat@gmail.com,
Karaman/Tiirkiye

Oz: Kronik hastalik ¢ocugu psikolojik yonden de olumsuz etkileyen bir siire¢ oldugundan,
cocugun bu siireci en saglikli sekilde gecirebilmesi i¢in zihinsel, duygusal ve sosyal
ihtiyaglarimin karsilanmasi gerekmektedir. Bu arastirmanin amaci kronik hastaliga sahip
cocuklarin algiladiklar sosyal destek diizeylerinin kaygi ve depresyon durumlari ile iliskisini
incelemektir. Arastirma, tanimlayici-iligki arayici tipte planlandi. Arastirma kapsamina pediatri
poliklinik ve klinigine basvuran 12-15 yas araligindaki 114 kronik hasta ¢ocuk dahil edildi.
Calismada %58,8°1 kiz, %41,2’si erkek olan ¢ocuklarin yas ortalamast 13,81 idi. Arastirma
kapsamindaki ¢ocuklarin %26,3’iiniin tanist tipl DM idi. Veri toplamada Sosyo-demografik
bilgi formu, Cocuklar igin Algilanan Sosyal Destek Olgegi (CSDDO), Ergenler i¢in Sosyal
Kaygi Olgegi (ESKO) ve Cocuklar i¢in Depresyon Olgegi (CDO) kullamildi. Veriler SPSS 22,0
paket programinda frekans analizi, standart sapma, Mann Whitney U, Kruskal Wallis H testi ve
basit korelasyon analizleri ile degerlendirildi. Istatistiksel analizlerde p degeri 0,05’in altinda
(p<0,05) anlaml1 gériildii. Kronik hasta ¢cocuklarin C-SDDO toplam puani ile ESKO toplam
puam arasinda pozitif yonlii, anlamli bir iliski belirlendi (p<0,05). C-SDDO, AAD* alt faktorii
ile CDT arasinda pozitif yonlii, anlamli bir iliski bulundu (p<0,05). Cocuklarin CDO’den aldig
puan, ortalamanin iizerinde idi (25,38). Analiz sonuglarina gére C-SDDO AAD* alt faktdriinde,
iiniversite mezunu annelerin lise mezunu ve ilkogretim mezunu annelere gore cocuklarina daha
etkili destek olduklar1 bulundu. Calismada cinsiyet degiskeni ile C-SDDO toplam puani
arasinda anlamhi farkhilik goriildii (p<0,05). Arastirma sonuglarina gore sosyal destek
sistemlerinin etkin kullanilmasi ile stres faktorleri azaltilarak ¢ocuktaki kronik hastalik yonetim
stirecinin olumlu yonde etkilenmesinin saglanmasi 6nerilmektedir.

Anahtar Sozciikler: Kronik hastalik, Cocuk, Algilanan sosyal destek, Kaygi, Depresyon.
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Abstract: Since chronic illness is a process that negatively affects the child psychologically,
the mental, emotional and social needs of the child should be met in order for the child to go
through this process in the healthiest way. The aim of this study was to examine the relationship
between the levels of social support perceived by children with chronic illness and their anxiety
and depression. The study was planned as a descriptive-correlational study. The study included
114 chronically ill children aged 12-15 years who applied to pediatric polyclinics and clinics.
The mean age of the children, 58.8% of whom were girls and 41.2% were boys, was 13.81
years. The diagnosis of 26.3% of the children in the study was type 1 DM. Socio-demographic
information form, Perceived Social Support Scale for Children (PSSS), Social Anxiety Scale
for Adolescents (SASA) and Depression Scale for Children (DSC) were used for data
collection. Data were evaluated by frequency analysis, standard deviation, Mann Whitney U,
Kruskal Wallis H test and simple correlation analysis in SPSS 22.0 package program. In
statistical analyses, p value was found to be significant below 0.05 (p<0.05). A positive and
significant correlation was found between the total score of the C-SDDQ and the total score of
the ESCS in chronically ill children (p<0.05). A positive, significant relationship was found
between the AAD* sub-factor of the C-SBS and the ESRT (p<0.05). The children's score on
the CSA was above the average (25.38). According to the results of the analysis, it was found
that university graduate mothers supported their children more effectively than high school
graduate and primary school graduate mothers in the AAD* sub-factor of the C-SUDS. In the
study, a significant difference was observed between the gender variable and the total score of
the ESSAS (p<0.05). According to the results of the study, it is recommended that the chronic
disease management process in the child should be positively affected by reducing stress factors
with the effective use of social support systems.

Keywords: Chronic disease; Child; Perceived social support; Anxiety; Depression.
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HiPNOZ VE TERAPIDE KULLANIMI
Fiisun SUNAR!

Karamanogiu Mehmetbey Universitesi Tip Fakiiltesi Tip Egitimi Anabilim Dali,
fusunsunar@kmu.edu.tr, Karaman/Tiirkiye

Oz: ilk defa Fransiz Anton Mesmer (1734-1815) hipnozun tibbi kullanimma dikkat ¢cekmistir.
Tibbin iki biiyiik insan1 Hipokrat ve Ibn-I Sina’nin sézlerinden analsilan: “Hipnoz, ruh ve beden
farkindaligidir” ifadesi olmaktadir. Bu derlemenin amaci az bilinen geleneksel ve tatamalayici
tip tedavi yontemi olan Hipnoterapinin uygulanisi ve kullanim alanlaridir.

Bir hekim; dis hekimi veya psikologun (hipnotist), isteyen, hasta ya da magdur kisinin (hipnoz
uygulanan kisi) o esnada duygular, algilar, diisiinceler ya da davranis degisiklikleri yasamasini
telkin ettigi islemdir. Hipnoz, 6zellikle psikoloji bilimindeki yerini alirken, cerrahi islemler ve
klinik uygulamalarda da yerini almistir ve yasal bir ¢er¢eveye oturtulmustur. Hipnoterapide,
hipnotik zihin durumundaki kisiye, hedeflenen yonde olumlu telkinlerde bulunulur. Zihin rahat
ve gevsemis durumda oldugu i¢in, telkinlere daha agiktir ve onlardan daha ¢ok yararlanir.
Hipnoz altindayken EEG, FMR, PET kullanilarak beyindeki degisiklikler kaydedilmis ve
hipnotik durum ispat edilmistir. Amerikan saglik enstitiisii (NIH) raporuna gore ve The British
Medical Journal (BMJ) ise, hipnoterapi: bas agrilari, ¢ene eklem agrisi, irritabl kolon
sendromu, kronik agrilar, astim, barsak sorunlari, anksiyete, panik bozukluk, uykusuzluk ve
kemoterapinin agri, bulanti, kusma gibi yan etkilerinde yararli oldugunu bildirmistir. Yine
Hipnoterapi: Minimal invaziv girisimlerde, girisimsel radyolojide, gastroentorolojide,
bronkoskopide, meme cerrahisinde, yanik {initesinde, pediatrik kanser hastalarinda kemik iligi
aspirasyonu vb. de, el cerrahisinde, tiip bebek girisimleri, dogumda, yogun bakimda, dis
hekimliginde, fobiler ve bagimlilik tedavilerinde kullanilmaktadir.

Hipnoterapi kontrendikasyonlar1: Sizofreni, patolojik kisilik ozellikleri, alkol ya da ilag
psikozu, senilite, epilepsi ve narkolepsi, bipolar durumlar ve intihar egilimi olan klinik depresif
kisiler, ciddi kalp hastaligidir. Hipnoterapiyi Saglik Bakanlig: sertifikali Hekim, Dis Hekimi ve
klinik psikologlar uyguayabilmektedirler.

Hipnoterpinin Saglik Bakanliginca 2014 yilinda yayinlanan Geleneksel ve Tamamlayici Tip
Tedavi yonetmeliginde kullanim alanlari, uygulanimi ve uygulayici kriterleri belirlenmistir.

Anahtar Kelimeler: Hipnoz, Terapi, Alternatif tip.
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Abstract: The first Frenchman, Anton Mesmer (1734-1815), drew attention to the medical use
of hypnosis. The following is understood from the words of two great figures of medicine,
Hippocrates and Ibn-I Sina: ‘Hypnosis is awareness of the soul and body’. The purpose of this
review is to apply and use the lesser-known traditional and introductory medical treatment
method, Hypnotherapy.

It is a procedure in which a physician, dentist or psychologist (hypnotist) suggests a patient or
victim (the person who is being hypnotized) to experience changes in emotions, perceptions,
thoughts or behavior at that moment. Hypnosis, while taking its place especially in the science
of psychology, has also taken its place in surgical procedures and clinical applications and has
been placed in a legal framework. In hypnotherapy, positive suggestions are made to the person
in the hypnotic state of mind in the targeted direction. Since the mind is relaxed and
comfortable, it is more open to suggestions and benefits from them more. While under hypnosis,
changes in the brain were recorded using EEG, FMR, PET and the hypnotic state was proven.
According to the American Institute of Health (NIH) report and The British Medical Journal
(BMJ), hypnotherapy: is useful for headaches, temporomandibular joint pain, irritable colon
syndrome, chronic pain, asthma, intestinal problems, anxiety, panic disorder, insomnia and side
effects of chemotherapy such as pain, nausea and vomiting. Again, Hypnotherapy: It is used in
minimally invasive procedures, interventional radiology, gastroenterology, bronchoscopy,
breast surgery, burn unit, bone marrow aspiration in pediatric cancer patients etc. hand surgery,
in vitro fertilization procedures, delivery, intensive care, dentistry, phobias and addiction
treatments.

Hypnotherapy contraindications: Schizophrenia, pathological personality traits, alcohol or drug
psychosis, senility, epilepsy and narcolepsy, bipolar conditions and clinically depressed
individuals with suicidal tendencies, serious heart disease. Hypnotherapy can be applied by
physicians, dentists and clinical psychologists certified by the Ministry of Health.

The areas of use, application and implementer criteria of hypnotherapy were determined in the
Traditional and Complementary Medical Treatment Regulation published by the Ministry of
Health in 2014.

Keywords: Hypnosis, Therapy, Alternative medicine
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ADOLESANLARDA BESLENME OKURYAZARLIGI: LITERATUR
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Oz: Beslenme, farkli sekillerde tanimlanmakla birlikte genellikle bireyin enerji gereksinimini
karsilamak, harcanan enerjinin yerine konmasi Ve organizmanin canliligini korumasi i¢in
viicuda besin almak olarak ifade edilmektedir. Beslenmede en 6nemli unsur besin 6gesidir.
Besin Ogesinin yeterli ve dengeli alinmasi ise beslenme okuryazarlik diizeyine gore
degisebilmektedir.

Beslenme okuryazarlig1 temelde beslenmeye yonelik bilgilere ulasabilme, bu bilgileri anlama,
yorumlama, degerlendirme ve dogru karar verebilme yetenegidir. Beslenme okuryazarliginda
kiiltiirel, sosyal ve ¢evresel faktorler ve yas unsurlarinin dikkate alinmasi gerekmektedir. Bu
calisma addlesanlarda beslenme okuryazarligi durumuna yonelik 2020-2024 yillar1 arasinda
yapilan ¢alismalar1 derlemek amaci ile yapilmistir.

Makale taramasi Google akademik araciligi ile “addlesan beslenme okuryazarlii” anahtar
kelimesinde yapilmistir. Yapilan taramada beslenme okuryazarligini konu alan ¢aligmalarin her
yil artarak devam ettigi goriilmiistiir. Ancak son yil icerisinde yayinlanan c¢alisma sayisinda
azalma goriilmistiir. Tarama sonucunda 2024 yilina ait 14 sonug elde edilmistir. Bu sonuglar
incelendiginde iki tanesinin tez ¢aligmasi, sekiz tanesinin derleme g¢alismasi, iki tanesinin
yetiskin ya da yaslh niifusa yonelik ¢alismalar oldugu belirlenmistir. Caligmalardan iki tanesinin
adodlesan beslenme okuryazarligina yonelik oldugu ve uluslararasi dergilerde yayimlandigi tespit
edilmistir. Bu ¢alismalardan birinin hedonik aglik ile beslenme okuryazarlig: arasindaki iligkiyi
konu alirken diger ¢aligmanin beslenme okuryazarligi ile iligkili faktorleri degerlendirdigi
gorilmiistiir.

Sonug olarak; beslenme okuryazarligir adélesan donemin 6nemli konularindan biri olmakla
birlikte 6nemini hala korumaktadir. Son donemlerde ele alinmaya baslanan hedonik aglik ve
beslenme okuryazarlig1 arasindaki iligki ile ilgili calismanin yetersiz oldugu goriilmiistiir. Bu
nedenle ozellikle hedonik aglik ve beslenme okuryazarligi arasindaki iliskiye deginilmesi
onerilmektedir.

Anahtar Kelimeler: Adélesan, Beslenme, Beslenme okuryazarligi
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NUTRITION LITERACY IN ADOLESCENTS: LITERATURE REVIEW
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Abstract: Although nutrition is defined in different ways, it is generally defined as taking
nutrients into the body to meet the energy needs of the individual, to replace the energy
expended and to protect the vitality of the organism. The most important element in nutrition is
nutrients. Adequate and balanced intake of nutrients may vary according to the level of
nutritional literacy.

Nutritional literacy is basically the ability to access information about nutrition, to understand,
interpret, evaluate and make the right decision. Cultural, social and environmental factors and
age factors should be taken into consideration in nutritional literacy. This study was conducted
to compile the studies conducted between 2020 and 2024 on nutritional literacy in adolescents.

The article search was conducted through Google Scholar with the keyword “adolescent
nutrition literacy”. In the review, it was observed that the studies on nutritional literacy
continued to increase every year. However, the number of studies published in the last year has
decreased. As a result of the search, 14 results for the year 2024 were obtained. When these
results were analyzed, it was determined that two of them were thesis studies, eight were review
studies, and two were studies on adult or elderly population. It was determined that two of the
studies were on adolescent nutrition literacy and published in international journals. It was
observed that one of these studies was about the relationship between hedonic hunger and
nutrition literacy, while the other study evaluated the factors associated with nutrition literacy.

In conclusion, nutritional literacy is one of the important issues of the adolescent period and
still maintains its importance. It has been observed that there are insufficient studies on the
relationship between hedonic hunger and nutritional literacy, which has recently started to be
addressed. Therefore, it is recommended that the relationship between hedonic hunger and
nutritional literacy should be addressed.

Keywords: adolescents, nutrition, nutrition literacy
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SAGLIK CALISANLARINDA PSiKOSOSYAL GUVENLIK iKLiMi: LITERATUR
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Oz: Psikososyal giivenlik iklimi kavrami, calisanlarin psikolojik saglik ve giivenliginin
korunmasina yonelik politikalar, uygulamalar ve prosediirler hakkindaki paylasilan algilari
ifade eden yeni bir kavramdir. Calisanlarin psikolojik sagligi iizerine kurumsal iklimin is stresi
iizerindeki mevcut aragtirma ve teorilere biitlinlesik bir bakis acis1 saglamaktadir. Literatiirde is
stresine iliskin ilk ¢ok diizeyli aciklama olup, akademisyenler ve uygulayicilara, is stresinin
orgiitsel, ekip diizeyinde ve bireysel nedenlerini tek bir kavramsal ¢ergeve iginde dlgmek,
izlemek, kiyaslamak ve degerlendirmek i¢in teorik bir model sunmustur.

Bu calisma saglik calisanlarinda psikososyal giivenlik iklimine yonelik yapilan ¢aligmalar
derlemek amaciyla yapilmistir. Calismada makale taramasi yontemi kullanilmistir.
“Psikososyal giivenlik iklimi” ve “saglik calisan1” anahtar kelimeleri Web of Science,
Yiiksekogretim kurulu tez arama ve Google akademik veri tabanlarinda 6nce birinci terim sonra
ikinci terim tiirk¢e ve ingilizce dillerinde taranmistir.

WOS’ta “Psikososyal giivenlik iklimi” 292 makale oldugu bunlardan 23 makalenin saglik
calisanlarina yonelik oldugu belirlenmistir. 2010 yilinda baslayan ¢alismalarin 2018 yilindan
sonra popiilerlik kazandigi goriilmektedir. Konu su ana kadar Tiirkiye’de higbir tezde yer
almamugtir. Google akademikte ise Psikososyal giivenlik iklimi konusunda 3 makaleye
rastlanirken, saglik ¢alisanlarina yonelik ¢alisma goriilmemistir.

Sonug olarak Is hayatindaki bireylerin psikolojik ve sosyal agidan kendilerini giivende
hissettikleri ortamlar psikososyal giivenlik ikliminin tesis etmesiyle saglanabilir. Baska bir
deyisle bireylerin kendilerini degerli, desteklenmekte ve saygi duyulmakta olduklarini
hissetmelerini saglayan ortamlarda psikososyal giivenligin saglandig1 yerler olarak
goriilmektedir. Psikososyal giivenligin olusturuldugu ortamlarda orgiitsel ¢atismalarin azaldigi,
motivasyonun ve ise bagliligin yiikseldigi ve etkinlige olumlu katkilar1 akademik ¢aligmalarda
bildirilmektedir. Saglik sektoriinde hi¢ ele alinmig bu kavramin incelenmesi ve arastirilmast
onerilmektedir.

Anahtar Kelimeler: Psikososyal giivenlik iklimi, Saglik ¢alisani
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PSYCHOSOCIAL SAFETY CLIMATE IN HEALTH WORKERS: LITERATURE
REVIEW
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Abstract: The concept of psychosocial safety climate is a new concept that refers to shared
perceptions about policies, practices and procedures aimed at protecting the psychological
health and safety of employees. Provides an integrated perspective on existing research and
theory on the impact of organizational climate on job stress on employees' psychological health.
It is the first multilevel explanation of job stress in the literature and provides academics and
practitioners with a theoretical model to measure, monitor, compare and evaluate
organizational, team-level and individual causes of job stress within a single conceptual
framework.

This study was conducted to compile studies on the psychosocial safety climate among
healthcare professionals. Article scanning method was used in the study. The keywords
“psychosocial safety climate” and “health worker” were searched in Turkish and English
languages in Web of Science, Council of Higher Education thesis search and Google academic
databases, first the first term and then the second term.

It has been determined that there are 292 articles on “Psychosocial security climate” in WOS,
of which 23 articles are aimed at health professionals. It is seen that the studies that started in
2010 gained popularity after 2018. This subject has not been included in any theses in Turkey
so far. While 3 articles on the subject of psychosocial safety climate were found in Google
Academic, no studies were found on healthcare professionals.

As a result, environments where individuals in business life feel psychologically and socially
safe can be provided by establishing a psychosocial safety climate. In other words, they are
seen as places where psychosocial safety is provided in environments that make individuals feel
valued, supported and respected. Academic studies report that in environments where
psychosocial safety is created, organizational conflicts decrease, motivation and commitment
to work increase, and positively contribute to effectiveness. It is recommended that this concept,
which has never been addressed in the health sector, be examined and researched.

Keywords: Psychosocial safety climate, Healthcare worker
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COCUKLARDA YABANCI DiL OGRETIMINDE iNGILiZCE COCUK
SARKILARININ YERI VE ONEMI

Ayse KOROGLU*
'Karaman Il Milli Egitim Miidiirliigii, Ismet Inonii Ilkokulu,
ayseacarozmen@gmail.com, Karaman/Tiirkiye

Oz: Cocuklarda yabanci dil 6gretimi, erken yasta dil becerilerinin gelistirilmesi ve kiiltiirel
farkindaligin artirilmasi agisindan kritik bir siirectir. Bu siirecte, dil 6grenimini eglenceli ve
etkili kilmanin yollarindan biri de Ingilizce cocuk sarkilarmin kullanimidir. Cocuk sarkilari, dil
ogreniminde dil yapilari, kelime hazinesi ve telaffuzun dogal bir sekilde kazandirilmasin
saglarken, ayn1 zamanda cocuklarin ilgisini ¢eker ve O0grenme siirecine katilimini artirir.
Sarkilar, tekrar edilen melodik yap1 ve ritmik unsurlartyla hafizada kaliciligi saglar, bu da
Ogrenilen dil bilgisi unsurlarinin uzun siire hatirlanmasina yardimet olur.

Bu calismada, Ingilizce ¢ocuk sarkilarinin yabanci dil &gretimindeki rolii ve &nemi ele
aliacaktir. Literatiir taramas1 ve vaka c¢aligmalar ile desteklenen bu ¢alismada, sarkilarin
cocuklarin dil 6greniminde nasil bir motivasyon kaynagi oldugu ve dil bilgisi yapilarinin
ogrenilmesine nasil katkida bulundugu incelenecektir. Ayrica, bu tiir materyallerin 6gretim
stirecine nasil entegre edilebilecegi ve hangi sarkilarin hangi yas gruplar i¢in daha uygun
oldugu gibi konular iizerinde durulacaktir.

Sonug olarak, Ingilizce ¢ocuk sarkilariin yabanci dil 6gretiminde etkili bir arag¢ oldugu ve
cocuklarin dil 6grenim siireglerini olumlu yonde etkileyecegi sdylenebilir. Bu bulgular, yabanci
dil ogretmenlerinin miizik temelli materyalleri simif ortaminda kullanma konusunda
cesaretlendirilmesini ve 6gretim yontemlerinin ¢esitlendirilmesini desteklemektedir.

Anahtar Kelimeler: Cocuk, Yabanci Dil Ogretimi, Cocuk Sarkisi,
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THE ROLE AND IMPORTANCE OF ENGLISH CHILDREN'S SONGS IN FOREIGN
LANGUAGE TEACHING FOR CHILDREN

Ayse KOROGLU*

'Karaman Provincial Directorate of National Education, Ismet Inonii Primary School,
ayseacarozmen@gmail.com, Karaman/Tiirkiye

Abstract: Teaching foreign languages to children is a critical process for the development of
language skills and the enhancement of cultural awareness at an early age. One of the effective
and enjoyable methods to facilitate language learning in this context is the use of English
children's songs. These songs naturally introduce language structures, vocabulary, and
pronunciation, while simultaneously engaging children and increasing their participation in the
learning process. The repetitive melodic and rhythmic elements of songs enhance memory
retention, aiding in the long-term recall of learned linguistic features.

This study examines the role and importance of English children's songs in foreign language
teaching. Supported by a literature review and case studies, the study explores how these songs
serve as a source of motivation for children and contribute to the learning of grammatical
structures. Additionally, the discussion will address how such materials can be integrated into
the teaching process and which songs are most suitable for different age groups.

In conclusion, it can be argued that English children's songs are an effective tool in foreign
language teaching and positively influence children's language learning processes. These
findings support the encouragement of foreign language teachers to incorporate music-based
materials into classroom settings and diversify their teaching methods.

Keywods: Child, Foreign Language Teaching, Children's Song
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COCUK GELISIMINDE GELENEKSEL VE DiJITAL OYUNLAR
Alper Yusuf KOROGLU*

Karamanoglu Mehmetbey Universitesi, Saglik Bilimleri Fakiiltesi, Cocuk Gelisimi
Boliimii, aykoroglu@gmail.com, Karaman/Tiirkiye

Oz: Oyun, ¢ocuk gelisiminin temel bir unsuru olarak, giiniimiizde hem geleneksel hem de dijital
formlariyla cocugun biligsel, duygusal, sosyal ve fiziksel becerilerinin gelisimine katki saglar.
Geleneksel oyunlar, ¢ocuk gelisimi acisindan biiyiik bir dneme sahiptir ¢ilinkii cocuklarin motor
becerilerini, sosyal etkilesim yeteneklerini ve hayal giiciinii gelistirmelerine olanak tanir.
Sokakta, bahg¢ede veya grup halinde oynanan bu oyunlar, ¢ocuklarin bedensel hareketliliklerini
artirirken ayni zamanda is birligi, takim ruhu ve problem ¢dzme gibi sosyal becerilerin
kazanilmasimi destekler. Ayrica, geleneksel oyunlar cocuklarin yaraticiliklarini kullanarak
kendilerini ifade etmelerini saglar ve onlar1 ger¢ek yasam deneyimlerine hazirlar. Bu tiir
oyunlar, dijital oyunlara kiyasla daha fazla fiziksel aktivite ve sosyal katilim igermesiyle one
cikar.

Dijital oyunlar ise, cocuk gelisimi agisindan Ozellikle biligsel becerilerin gelisimi ve
teknolojiyle erken tanigma agisindan 6nemlidir. Bu oyunlar, problem ¢6zme, strateji gelistirme,
el-goz koordinasyonu ve dikkat siiresi gibi bilissel yetenekleri gelistirmeye yardimci olabilir.
Ayrica, dijital oyunlar ¢cocuklara hizli diisiinme, karar verme ve ¢oklu gorev yapma yetenekleri
kazandirabilir. Ancak, dijital oyunlarin dogru bir sekilde segilmesi, yonlendirilmesi ve
stirelerinin dengelenmesi 6nemlidir; aksi takdirde, ¢cocuklar tizerinde dikkat daginikligi, sosyal
izolasyon ve fiziksel hareketsizlik gibi olumsuz etkiler yaratabilir.

Bu calismada, ¢ocuk gelisiminde geleneksel ve dijital oyunlarin rolii karsilastirmali olarak ele
alinmis, her iki oyun tiiriiniin c¢ocugun gelisimi {iizerindeki etkileri literatiir 15181nda
incelenmistir. Bu baglamda, ¢calisma, dijital ve geleneksel oyunlarin bir arada kullanildig: hibrit
bir oyun modelinin ¢ocuk gelisimine olan olumlu etkilerini tartismay1 amaglamaktadir.

Anahtar Kelimeler: Cocuk gelisimi, geleneksel oyunlar, dijital oyunlar

41



TRADITIONAL AND DIGITAL GAMES IN CHILD DEVELOPMENT
Alper Yusuf KOROGLU*
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Abstract: Play is a fundamental element of child development, contributing to the enhancement
of cognitive, emotional, social, and physical skills through both traditional and digital forms.
Traditional games hold significant importance in child development as they foster the
development of motor skills, social interaction abilities, and imagination. These games,
typically played outdoors, in gardens, or in groups, promote physical activity while supporting
the acquisition of social skills such as cooperation, teamwork, and problem-solving.
Additionally, traditional games allow children to express themselves creatively and prepare
them for real-life experiences. Compared to digital games, traditional play emphasizes more
physical activity and social engagement.

On the other hand, digital games are particularly valuable for the development of cognitive
skills and early exposure to technology in child development. These games help improve
cognitive abilities such as problem-solving, strategic thinking, hand-eye coordination, and
attention span. Furthermore, digital games can equip children with the ability to think quickly,
make decisions, and manage multiple tasks simultaneously. However, the careful selection,
guidance, and balanced timing of digital games are essential; otherwise, they may lead to
negative consequences such as attention deficits, social isolation, and physical inactivity in
children.

This study compares the roles of traditional and digital games in child development and
examines the effects of both game types on children’s development in light of the existing
literature. In this context, the study aims to discuss the positive impact of a hybrid game model,
combining both digital and traditional games, on child development.

Keywords: Child development, traditional games, digital games
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KADIN OKUL YONETICILERINDE KARSILASILAN KARIYER ENGELLERI
Fadime DAGCI*
Milli Egitim Bakanhg,fadimedagci@gmail.com, Karaman / Tiirkiye

Oz: Sanayilesme sonucu is hayatina giren kadimlarin; anne, es, ev hanimi rollerine bir de is
kadini rolii eklenmis ve sorumluluklart artmistir. Kadinlarin uzmanlik gerektirmeyen yardimci
islerde caligmalar1 toplum tarafindan normal goriiliirken yOnetim ve karar verme
mekanizmalarinda yer almalari hem erkekler hem de hemcinsleri tarafindan uygun
gorilmemektedir. Okullarda kadin 6gretmen ve 6grenci popiilasyonunun yiiksek olmasina
ragmen, kadinlar yonetim ve karar verme gorevlerinde; yasal olarak hi¢bir engel olmadigi
halde, erkeklere nazaran geri planda kalmaktadirlar. Kadinlarin ¢alisma hayat1 siirecinde aile
ve cocuklarla ilgili konularda sorumluluklarin1 aksatacagi diisiincesi ile kariyer konusunda
kendini engellemesi, goriinmeyen engeller algilayarak ya da olugturarak Cam Tavan Sendromu
yasamalarina neden olabilir. Bu konuda temel diisiince, kadinlar ve erkeklerin esit egitim diizeyi
ve beceri sahibi olsalar bile kadinlarin aile hayatiyla ilgili sorumluluklari nedeniyle kariyer
konusunda erkegin gerisinde kalmasidir. Toplumun kadinlik gérevi konusundaki sosyal baskisi
ve kadinlarin icindeki basarma korkusu kadin ile kariyeri arasinda cam tavan engeli
olusturmaktadir. Kadimnlarin kendine olan giivensizligi, bir erkegin himayesine ihtiyag
duymalari, kendini ikinci plana atarak gereginden fazla is yapma, hizmet etme ve takdir
bekleme boyutlari olan Sindirella Kompleksi de kadinlarin yonetici olmalarinin dniinde engel
olarak goriilmektedir. Diigiik 6zsayg1 ve yiiksek kaygi diizeyi ile seyreden bu sendromda kadin
bulundugu ortamdan ¢ikmak igin c¢aba sarf etmez. Kendini ikinci plana atarak toplum
beklentisine uygun davranir. Kadin yoneticinin diger kadin ¢alisanlardan kendini {istiin gérme
ve onlarin kariyerini engelleme durumunda Kralice Ar1 Sendromundan sz edilebilir. Kendi
kimligine uygun davranmayan, kendini kanitlama cabasi olan kadmlar bu sendroma yatkin
kigilerdir. Kralice Ar1 Sendromu, kadinin kadina uyguladigi mobbing olarak goriilmektedir.
Calismayan kadinlarin, ¢alisan kadinlarin ev islerini ve ¢ocuklarini ihmal ettigi gibi sylemleri
kadinin kendini ispat etme ¢abasina siiriikleyebilir. Her seye yetismeye calisan, Kariyer
konusunda miikemmeliyetci olan, titiz bir ev hanimi, miikemmel ¢ocuk yetistirmeye calisan bir
anne ve ideal es olmak i¢in ¢aba gosteren kadinlar Siiper Kadin Sendromu yastyor olabilirler.

Anahtar Kelimeler: Egitim Yonetimi, Kadin yoneticiler, Cam Tavan Sendromu
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CAREER OBSTACLES FACED BY FEMALE SCHOOL PRINCIPALS
Fadime DAGCI*
Milli Egitim Bakanhg,fadimedagci@gmail.com, Karaman / Tiirkiye

Abstract: As a result of industrialization, women who entered the workforce; the role of a
businesswoman was added to the roles of mother, wife and housewife and their responsibilities
increased. While it is considered normal by the society for women to work in auxiliary jobs that
do not require expertise, it is not considered appropriate by both men and their peers for them
to take part in management and decision-making mechanisms. Despite the high number of
female teachers and students in schools, women remain behind men in management and
decision-making roles, even though there is no legal obstacle. Women who think that they will
neglect their responsibilities regarding family and children during their working lives, may
cause them to experience Glass Ceiling Syndrome by perceiving or creating invisible obstacles
in their careers. The basic idea in this regard is that even if women and men have equal levels
of education and skills, women fall behind men in terms of careers due to their responsibilities
regarding family life. The social pressure of the society regarding the duty of women and the
fear of success within women create a glass ceiling barrier between women and their careers.
Women's lack of self-confidence, need for a man's protection, putting themselves in the
background and doing more work than necessary, serving and expecting appreciation, which is
the Cinderella Complex, are also seen as obstacles to women becoming managers. In this
syndrome, which progresses with low self-esteem and high anxiety levels, women do not make
an effort to get out of the environment they are in. They put themselves in the background and
act in accordance with society's expectations. If a female manager sees herself as superior to
other female employees and prevents their careers, we can talk about Queen Bee Syndrome.
Women who do not act in accordance with their own identity and who try to prove themselves
are prone to this syndrome. Queen Bee Syndrome is seen as mobbing applied by women to
women. The statements of unemployed women that working women neglect housework and
children can lead women to try to prove themselves. Women who try to keep up with
everything, are perfectionists in their careers, are meticulous housewives, mothers who try to
raise perfect children and strive to be ideal wives may be experiencing Super Woman
Syndrome.

Keywords: Education Management, Female administrators, Glass Ceiling Syndrome
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EFFECTIVENESS OF DRUG TREATMENTS VERSUS BEHAVIORAL THERAPIES
FOR MANAGING CONSTIPATION IN EARLY CHILDHOOD: A SYSTEMATIC
REVIEW
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Abstract: In younger children, acommon childhood condition that affects them is constipation.
Functional constipation does not only discomfort children physically but frequently leads to
major distress emotionally and a reduction in quality of life. Drug treatment and behavioral
therapies are the current strategies used 1 treating younger children experiencing functional
constipation. However, extensive research is lacking on the most effective option comparing
these two treatment strategies in early childhood. This study aims to identify the prevalence of
functional constipation in younger children (0 to 5 years) globally and the effect on their health
and overall well-being, assess and compare the efficiency of drug treatments and behavioral
therapies in the management of childhood functional constipation, and the results of these
therapeutic measures, as well as the effect on quality of life. This study also aims to investigate
if treatment outcomes vary depending on factors like age, severity of constipation, or duration
of treatment. Science databases such as PubMed database, CINAHL, Web of Science, and
EBSCO were extensively searched from 2014 to June 2024 for relevant studies published in
English to ensure reflection of current practices and evidence. The Cochrane Central Register
of Controlled Trials (CENTRAL) was searched for randomized controlled trials conducted
comparing the effectiveness of drug treatments and behavioral therapies in treating childhood
constipation and evaluating treatment outcomes. A total of 13 articles met the inclusion criteria
and were included in the current article. The findings suggest that although both treatment
strategies can be effective in treating children under the age of 5 experiencing functional
constipation, their efficacy and impact on quality of life can vary based on age, severity of
constipation, and duration of treatment. Taking a comprehensive approach that combines both
therapies for optimal results is recommended. Further investigation is required to investigate
which specific treatment approaches are most effective for younger children (0 to 5 years).

Keywords: Constipation, children, drug treatments, behavioral therapies, Randomized
controlled trial, Health-related quality of life, Systematic review
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SIYASAL ILETiSIM KAVRAMI ACISINDAN SIiYASAL REKLAMCILIK
Fatma OKUR CAKICI,

'Karamanoglu Mehmetbey Universitesi, Iktisadi Idari Bilimler Fakiiltesi,
fatmaokur80@hotmail, Karaman / Tiirkiye

Oz: Siyasi iletisim kavrami profesyonel bir uygulamanin yani sira, teorik arka plani olan ve
birka¢ akademik disiplini i¢inde barindiran bir olgudur. Profesyonel bir uygulama olmasi
siyasal iletisim, siyasal pazarlama, siyasal kampanya, halkla iliskiler, siyasal reklamcilik gibi
uygulamalar igerirken, akademik disiplin olarak; siyaset bilimi, pazarlama, iletisim, sosyoloji,
psikoloji gibi pek c¢ok alani ilgilendirmektedir. Ayrica siyasal iletisim uygulamalar1 tarihsel ve
teorik arka plani olan retorikle de ayrica iliskilendirilebilir. Cok disiplinli olmasindan kaynakli
olarak siyasal iletisimin taniminin yapilmasi ya da sayilan alanlar arasindaki farkliliklarin
ortaya c¢ikarilmasi bu noktada zorlasabilmektedir. Ancak siyasal iletisimin en 6nemli noktasi
biitiin alanlar1 da kapsayacak sekilde belirtilecek olursa, siyasi aktorlerin ikna ediciliginin ve
aktorler arasi iletisimin arttirilmasina yonelik oldugudur. Geleneksel iletisim siireclerine
kiyasla, demokrasinin gelismesi ve dijital medya kullaniminin artmasiyla, se¢menlerin rolii ve
geri bildirimi énem kazanmustir. Ozellikle ¢evrimigi reklamcilik ve dijital platformlar, siyasal
kampanyalarin siirekli hale gelmesine ve veri odakli reklamecilik yontemlerinin kullanilmasina
yol agmistir. Bu siirecte siyasal rekabet de iletisim tekniklerinin gelisimine bagli olarak
artmigtir. Bu calismada, diinyada ve Tirkiye’de bir siyasal iletisim araci olarak kullanilan
siyasal reklamcilik faaliyetlerine iligkin spesifik Orneklerden yola ¢ikarak, pazarlamanin
siyasete olan yansimalar1 agiklanmistir.

Anahtar Kelimeler: Siyasal iletisim, Siyasal Reklamcilik, Siyaset
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Abstract: The concept of political communication is not only a professional practice but also
an interdisciplinary phenomenon with a theoretical background. As a professional practice,
political communication encompasses activities such as political marketing, political
campaigns, public relations, and political advertising, while as an academic discipline, it
concerns fields such as political science, marketing, communication, sociology, and
psychology. Additionally, political communication practices can be associated with rhetoric,
which has a historical and theoretical foundation. Due to its multidisciplinary nature, defining
political communication or distinguishing between the areas it encompasses can be challenging.
However, if the most significant aspect of political communication were to be summarized in a
way that includes all of these areas, it would be the enhancement of the persuasive power of
political actors and the improvement of communication between these actors. Compared to
traditional communication processes, the development of democracy and the increasing use of
digital media have amplified the importance of voters' roles and feedback. Particularly, the rise
of online advertising and digital platforms has led to the continuous nature of political
campaigns and the use of data-driven advertising methods. This process has intensified political
competition, which is closely linked to the development of communication techniques. This
study explains the reflections of marketing on politics by drawing on specific examples of
political advertising practices used as a tool of political communication both globally and in
Turkiye.

Keywords: Political Communication, Political Advertising, Politics
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TURKIYE’DE BANKACILIK SEKTORUNDE KATILIM BANKACILIGININ
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Oz: Islam iilkeleri Kur’an’m yasaklamis oldugu faiz hiikkmiinden yola ¢ikarak Katilim
Bankacilig1 anlayisi ile faizsiz bankacilik fikrini hayata geg¢irmislerdir. Bu amagla katilim
bankacilig1 Islam iilkelerinde ortaya ¢ikmis bir bankacilik sektorii olarak gelismeye baslamustir.
Islam’da faizin haram olmasindan kaynaklanan katilim bankaciligi esaslarini uygulayan
iilkelerde faiz degil kar payr kavrami kullanilmaktadir. Dini yasak nedeni ile bireysel
tasarruflarini faiz olarak degerlendirmeyen kisiler i¢in katilim bankacilig1 bir alternatif olarak
ortaya ¢ikmustir. Islam iilkelerinde bu amacla dini hassasiyet tastyan kisilerin birikimlerinin
yastik alt1 tasarruflarinin ekonomiye kazandirilarak yatirima doniistiiriilmesi amaglanmustir.
Cok Uluslu arenada biiylime kat eden katilim bankacilig1 Tiirkiye’de de ortaya ¢ikmasiyla
birlikte hem popiilaritesi artmig hem de ilerleme kaydederek 6nemli bir bankacilik sektoriinii
olusturmustur.

Bu arastirmada temel amag finansal sistem i¢inde diger finans kuruluslariyla etkilesim halinde
olan katilim bankalarinin bu etkilesimden dolay1 faiz etkisi altinda olup olmadigidir. Katilim
bankaciliginda faiz yerine kar paymnin kullanilmasi katilim sisteminde faiz hassasiyetinin
incelenmesi yapilmaktadir. Ulkedeki kisilerin faiz hassasiyeti bu konuda yapilan arastirmalar
ve alan yazilar taranarak ortaya konmakla birlikte Tiirkiye’de katilim bankalarinin islevleri, fon
biriktirme ve fon kullandirma yontemleri ve kisilerin katilim bankaciligini tercih etme nedenleri
de inceleme konusu yapilmistir. Bu yoOntemlerin yastik alti tasarruflarin ekonomiye
kazandirilmasinin etkileri son on yildaki performanslari incelenerek, karsilastirma ve tarama
modeli ile analiz edilmektedir.

Calisma ile kisilerin katilim bankaciligin1 tercih etmelerinin temel nedenleri olarak, bu
bankalarin faizsiz kazan¢ sunmalari, dini hassasiyetler ve bankalarin miisteri memnuniyetini iyi
yOnetmeleri olarak tespit edilmistir.

Anahtar Kelimeler: Katilim bankaciligi, Finansal sistem, Kar pay1, Tasarruf, Yatirim
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THE ROLE OF PARTICIPATION BANKING IN TURKEY'S BANKING SECTOR
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Abstract: Participation banking, rooted in the prohibition of interest as outlined in the Quran,
has emerged as a form of interest-free banking in Islamic countries. This banking model, based
on the principles of Islam, replaces interest with the concept of profit-sharing (mudarabah). For
individuals who, due to religious prohibitions, do not want to accrue interest on their personal
savings, participation banking offers a viable alternative. The primary aim of participation
banking in Islamic countries is to channel the savings of individuals with religious sensitivities,
often referred to as "under-the-pillow" savings, into the economy through investments.
Participation banking has gained momentum on the global stage, and its emergence in Turkey
has not only increased its popularity but also fostered significant progress, forming a key sector
in the country's banking industry.

The main objective of this research is to examine whether participation banks, which operate
within the financial system and interact with other financial institutions, are influenced by
interest. The study focuses on the use of profit-sharing instead of interest in the participation
system and explores the sensitivity to interest in participation banking. Through a review of
existing research and literature, the interest sensitivity of individuals in Turkey is examined,
along with the functions of participation banks, methods of collecting and utilizing funds, and
the reasons why individuals choose participation banking.

The effects of participation banking on mobilizing "under-the-pillow" savings into the economy
are analyzed by examining the performance of these banks over the past decade using
comparative and scanning models. The study identifies the main reasons individuals choose
participation banking as the ability to earn interest-free income, religious sensitivities, and the
banks' effective management of customer satisfaction.

Keywords: Participation banking, Financial system, Profit-sharing, Savings, Investment
GIRIS

Bankalarin acilmasiyla insanlar birikimlerini giivenli sekilde saklamak ve kar getirisi elde

etmek gibi hedeflerle bankalarda tutmaya baslamislardir. Insanlar arasinda esit getiri diizeyi olmadig

icin pesin paraya ihtiya¢ duyan insanlar bankaya yatirilan mevduatlar1 faiz getirisi karsiliginda

degerlendirmektedir. Bu pozisyonda bankalar fon ihtiyaci olanlar ile fon isteyenler arasinda aracilik

yapmaktadir. Fonunu bankada degerlendiren insanlar belirli oranda faiz alirken, banka bu fonu

kullanan kisilerden kullandiklari i¢in faiz talep etmektedir.
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Finans sektoriine Islami bakis agisinin gelismesi bankaciliginda Islami olmasina neden
olmustur. Bu nedenle diinyada Islami Bankacilik diye bir sektor ortaya ¢ikmistir. (Haziroglu,2016).
Faizsiz finans sistemi Tiirkiye’de ve diinyada degisik yontemlerle ortaya ¢ikmigtir. Tiirkiye’de bugiin
dokuz adet katilim bankasi bulunmaktadir. Bunlar; Ziraat Katilhm, Vakif Katilim, Kuveyt Tiirk
Katilim, Tiirkiye Finans Katilim, Albaraka Tiirk Katilim, Tiirkiye Emlak Katilim, Hayat Finans
Katilim, Diinya Katilim ve T.0O.M. Katilim Bankasidir. Tiirkiye Katilim Bankalar1 Birligi (TKBB)
bu konuda ¢alismalar yaparak bu kurumlara destek olmaktadir. Islami bankacilik sistemi diinyada da
yeni bir bankacilik sistemi olarak yerini almis ve sadece Islam dinini benimseyen iilkeler tarafin
kullanilmamaktadir. 1975 yilinda agilan islam Kalkinma Bankasi iilkeler igin faiz getirisi olmadan
bankacilik alaninda yeni bir ¢ag olusturmustur.

Katilim Bankacilig1 sistemi ile ticari islem sonucunda kar ya da zarar ortakligi olusmaktadir.
Bu sistem ile kar olusursa kar dagitilmakta ancak zarar s6z konusu olundugunda zararda
paylasilmaktadir. Bu 6zelligi ile faiz sisteminden ayrigmaktadir. Bu yonii ile faiz endisesi tasiyan
kisiler ellerindeki atil fonlarini faizsiz sistem i¢inde degerlendirerek ekonomiye kazandirma imkanina
kavusmaktadir (Sahan,2015).

Katilim Bankaciliginda banka ile sermaye sahibi arasinda bir mudarebe yani emek-sermaye
ortaklig1 kurulmaktadir. Bu iilkemizde kar/zarar ortakligi olarak adlandirilmaktadir. Katilim
Bankalar1 bu sekilde topladigi fonlar1 bir isletme gibi igletmeyi ve elde edecegi kar1 ortaklari ile
paylagmay1 kabul ve taahhiit etmektedir. Katilim bankalar1 parayr miibadele ve deger 6l¢iisii aract
olarak kabul etmektedir. Islam prensipleri cercevesinde para bu bankalara gore tasarruf aract degildir
(Ustaoglu,2014).

islami bankacilik sistemine gecisin lic temel nedeni bulunmaktadir. Faiz anlayisini kabul
etmeyen toplumun atil fonlarini ekonomi icerisine kazandirmak, islam tlkeleri ile iliskileri gelistirmek

ve petrol zengini olan islam tilkelerinden (ilkeye nakit akisi olusturabilmek (Yiiksel,2016).

1. Katihm Bankacihiginin Ortaya Cikisi

Islami finansin temelleri, 7. yiizyilda Ortadogu'da Islamiyet'in dogusuyla atilmis olsa da o
donemde faizsiz bankacilik sistemi heniliz gelismemisti. Ticaretin yayginlagmasiyla birlikte
Islami kurallara uygun bir finans sistemi ihtiyaci ortaya c¢ikmaya baslamustir. Faizsiz
bankaciligin(Katilim Bankacilig1) dogus nedenleri dini, ekonomik, siyasi ve politik olarak
karsimiza ¢ikmaktadir.

Faizsiz bankacilik diisiincesinin hayata gecirilmeye baslandigi diinyadaki ilk girisim, Misir’da
Mit Ghamr kasabasinda 1963 yilinda kurulan Tasarruf Bankasi ile hayata gecirilmistir. O

dénemde zor sartlarda olmasina ragmen bu girisim fikri ile bankacilik, ticari ortaklik, sigorta,
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barter ve leasing gibi finansman tekniklerini bir arada bulundurmay1 basarmistir (Kaya,2010)
Bu bankayi, 1971'de kurulan Nasir Sosyal Bankasi takip etmistir. Nasir Sosyal Bankasi,
donemin ilk faizsiz yatirim bankasi ve glinlimiizdeki katilim bankalarinin dnciisii olarak kabul
edilmektedir. Bu gelismeler, Islami finansin sadece dini bir gereklilik degil, ayn1 zamanda
ekonomik bir alternatif oldugunu géstermesi agisindan énemlidir

Modern islami bankacilik sistemi Cidde’de 20 Ekim 1975 yilinda kurulan islam Kalkinma
Bankasiyla(IDDB) gelisimini hizlandirmistir. islam Kalkinma Bankasi, islam iilkeleri arasinda
dini kurallara uygun olarak ticaret yapmak, karli yatirimlar1 6ne ¢ikarmak, arastirma ve egitim
caligmalarina destek verme ilkeleri ile kurulmustur. (katilimanaliz.com.2024).

Faizsiz bankaciligin tarihini su sekilde siralayabiliriz:

a) Dogus Asamasi (1963-1975): Petrol gelirlerinin hizla arttig1 ve biiyiik sermaye birikiminin
oldugu dénemdir.

b) Gelisme Asamasi (1976-1983): Bu donem faizsiz bankalarin sayisinin hizla arttigi1 donemdir.
Arap Korfezinden Ingiltere’ye kadar yayilma dénemidir.

¢) Olgunluk Asamas1 (1983 sonrasi): Bu dénem Islam iilkelerinde petrol gelirlerinin azalmast,
dolarin giiglendigi ve OPEC iilkelerinden sermaye ¢ikislar ile birlikte ekonomik daralmanin
oldugu zaman dilimi olarak kabul edilmektedir (Kaya,2010).

1.1. Tiirkiye’de Katihm Bankaciliginin Ortaya Cikisi

Tiirkiye'de Islami bankacilik 1983 yilinda bakanlar kurulu kararmin yeni finans sistemi
caligmas ile ortaya ¢ikmustir. 1983 yilina kadar Tiirkiye cografyasinda, faiz hassasiyeti olan
insanlar birikimlerini faizli bankalara koymak istemiyor ve ekonomiye aktarmiyorlardi.
Buradan hareketle bu fonlarin1 ekonomiye kazandirmak amaciyla faizsiz finansal {iriin ve
hizmet vermek i¢in 6zel finans kurumlarinin kurulmasia karar verilmistir (Tirkmenoglu,
2007).

Tiirkiye 1983 yilinda Bakanlar Kurulunun 83/7506 Sayili Karari ile 19 Aralik 1983 tarihli
Resmi Gazetenin 18256 miikerrer sayisinda Ozel Finans Kurumlarinin kurulmasima yonelik
karar alinmistir. Boylece korfez iilkelerinde ytiksek petrol gelirine sahip tlilkelerin fonlar tilkeye
getirilebilecektir. Batili iilkelerde faiz nedeniyle kendilerine yer bulamayan Islam iilkeleri
elindeki fonlar alternatif bankacilik sistemi olan bu finans kuruluslar1 araciligi ile faizsiz ve
kar/zarar anlayisina dayali olarak isletme imkanina kavusmaktadirlar. 1984 yilinda bu sistemle
ilgili degisimler yapilmistir. Ozel finans kurumlarinin kurulusu, fon temini ve fon kullanim
yontemlerinde degisiklikler yapilmistir. Ornegin bu kuruluslarin fonlarinin kullanimdan dogan

kar/zarar pay1 azami %20 olarak belirlenmistir (Sahan,2015).
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Tiirkiye’de katilim bankacilig1 faaliyetlerine 1984 yilinda baglamis ancak 1990’11 yillarda hiz
kazanmistir. 1999 yilinda ise Bankalar Kanunu kapsamina alinmistir. 2005 yilinda 5411 say1ili
Bankacilik Kanunun yapilanmasiyla Ozel Finans Kurumlari isim degistirerek Katilim
Bankasina doniismiistiir (TKBB,2023).

1.2. Katihm Bankacihgin Isleyisi

1.2.1. Fon Toplama Yontemleri

Katilim bankalari, diger faizli bankalarin isleyisi gibi gergek ya da tiizel kisilerin olusturdugu
fonlar1 toplama islevlerini gergeklestirmektedirler. Katilim bankalarinda fon toplama
yontemleri cari hesaplar ve katilma hesaplar1 bigiminde gerceklesmektedir.(Alkis, 2018).
1.2.1.1. Cari Hesap:

Cari hesap bireysel veya ticari olarak agilabilen karsiliginda sahibine bir getiri 6demesi
yapilmayan kismen veya tamamen geri ¢ekilebilen hesaplardir. Katilim bankalarinda toplanan
fonlarin yaklasik %20°lik kismi1 bu hesaplardan olugmaktadir. Bu hesap diger ticari bankalarin
vadesiz hesaplar1 gibidir. Vadesiz hesaplara nasil bir faiz 6denmiyorsa buradaki cari hesaplara
da bir kar pay1 6denmemektedir. Ancak bankanin bu cari hesaplar1 igletmesi sonucu olusacak
kar veya zarar bankanin hesabina kayit edilmektedir. (Alkis,2018). Cari hesaplar ti¢ sekilde ele
alinmaktadir. Vedia yaklagimi, karz-1 hasen yaklasimi ve yeni bir akit yaklagimidir.

Vedia Sozlesmesi: Bu s6zlesmede amag¢ paranin korunmasi ve saklanmasidir. Diger faizli
bankalarda da vadesiz hesaplarda para koruma ve saklanmak amaci ile tutulmaktadir. Bu
sozlesme ile katilim bankalar1 kendilerinde olan bu fonlar1 risk kendilerine ait olmak kaydiyla
istedigi gibi kullanmaktadir. Eger banka batar ise bu durumda 6ncelikli alacakli cari hesap
sahipleri olmaktadir.

Karz-1 Hasen Sozlesmesi: Karz kelimesi kesmek ayirmak olarak kullanilmaktadir. Katilim
bankalarinda ise Karz-1 geri 6denmek iizere verilen borcu ifade temektedir. Kesmek ayirmak
ise bor¢ verilen kismin tiim gelirden ayrilmasi anlaminda kullanilmaktadir. Islam’da faizsiz
olarak bor¢ verilmesine izin verilmistir. Bunun i¢in Kuran-Kerimde 12 yerde ge¢cmekte ve
mecazi olarak Allah’a verilen borcun kat kat geri ddenecegi ve gilizel bor¢ olarak kabul
edilmektedir(Giirbiiz,2021). Karz-1 Hasen de borg¢ karsiliginda faiz alinmamaktadir.

Yeni Bir Akit Sozlesmesi

Banka ile alacakli arasinda karsilikli rizaya dayali olarak yapilan bir s6zlesmedir. Bu anlagsma
ile banka ve alacakli karsilikli menfaati hedeflemektedir. Bayindir(2005)’a gore, bu cari hesap
akdi, fikih kaynaklarinda ismine rastlanilmayan yeni bir akit seklidir ve dayandigi ilkeler mesru
oldugundan bu da mesru olarak kabul edilmektedir.

1.2.1.2. Katilma Hesaplar:
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Miisteriler katilim bankalarina basvurarak Mudarebe! temelli hesap agtirmaktadir. Bu hesaba
para yatirmakta, buradan da zorunlu karsilik orami diigiilerek geriye kalan kisim katilim
bankalar tarafindan fon olarak kullanilmaktadir. Katilma hesabindaki bu fonlar genellikle
murabaha’? yontemiyle kullandirildigi igin giinlilk taksitler seklinde havuza gelir
kaydedilmektedir. Buradaki gelirlerden hak sahiplerine kar dagitilmaktadir. Buradaki kar
hesaplamalar1 bankalarin deger hesaplama tablosuna gore yapilmaktadir.

“Havuza giren bu giinliik kar paylarini banka ve kisilerin almalari klasik fikih literatiirii
iizerinden uygun oldugu, o6rnegin Hanbeli fikih kaynaklarinda giinliik kar dagitimindan
bahsedilmektedir. Mudarebe (emek-sermaye ortaklig) taraflar1 karin tamamini veya bir kismini
paylagmak lizere veya her giin kar dan belirli bir miktar almak iizere anlagsa sonra da kar1
aralarinda paylastirsalar veya mudarebe devam ederken taraflardan biri digerinin izniyle
kardan hissesini alsa, daha sonra da mudarebede zarar meydana gelse, mudarib (isleten), almis
oldugu kar1 iade eder. Bu ifadelerden de anlasilacag: gibi karin giinliik olarak alina bilecegine
isaret etmektedir.”(Kalkan,2021)

Mudarebe bi¢iminde toplanan tasarruflar baska yontemlerle calistirilmaktadir.
Ozellikle Islami bankalarda murabaha yontemi ¢ok yaygin olarak kullanilmaktadir. Ornegin bu
yontemle gerceklestirilen islemler Urdiin Islam Bankasinda %76, Katar Islam Bankasimda %96,
Albaraka Islam Bankasinda %86, Filistin ve Gazze Islami bankalarinda ge¢mis yillarda %98
oraninda gerceklesmistir.
1.2.2. Fon Kullandirma Yoéntemleri
Katilim bankalarinda fon kullandirma yontemleri temelde ii¢ bashk altinda yiiriitiilmektedir.
Ortaklik, satis esasli ve kiralamadir. Bunlar ise, Murabaha(siparis tizerine karli satim),
Selem(pesin satis), Teverruk(Vadeli alim pesin satim), istisna(eser sdzlesmesi), Icare(Kira ve
hizmet sozlesmesi, Finansal Kiralama(leasing, Miilkiyet devriyle sona eren kiralama),
Mudarebe(emek/sermaye ortakligl), Miisaraka (kar/zarar ortakligi) olarak siralanmaktadir
(Alk1s$,2018).
Murabaha: Katilim Bankalarinin fon degerlendirmede kullandigi en Onemli yontem
murabahadir. Mal1 karli satma anlamina gelmektedir. Katilim bankalari bir {iriinii miigterisinin
talebi {lizerine saticidan satin alip ilizerine kar ekleyerek miisterisine satma islemidir. Kiymetli

metaller ve para murabaha s6zlesmesine dahil edilmesi bir hadise dayandirildig1 igin caiz kabul

1 Sermaye sahibinin hicbir sart ve kayit belirtmeden karin belirli oranlarda aralarinda paylasmak lizere amil
tarafa mali teslim etmesidir.

2 Musterilerin istegi Gizerine bir Griinii saticidan alip Gzerine kar ekleyerek geri misterisine vadeli satma
islemidir.

54



edilmez. Ancak satis bedelinin taksitli, pesin veya vadeli olmasi caiz olarak kabul
edilmistir(Ziraatkatilim.com.2024).

Selem ve Istisna Sozlesmeleri: Bu sozlesmelerde paranin pesin ddendigi, malin ise vadeli
teslimine dayanan satis seklidir. Her iki yontemde de benzerlik olmakla birlikte farkliliklarda
mevcuttur.

“Hanefiler’e gore selem ancak, vasif ve miktar1 tespit edilebilen mallarda, yani 6l¢ii, tart1 ve
tane ile satilabilen mallarda sahihtir. Hayvanlarin, miicevherlerin ve arazinin selem ile satist
sahih degildir. Maliki ve Safii’ye gore, hayvanlarin ve nitelikleri tespit edilebilen, zimmette
sabit olan her seyin selem ile satis1 sahihtir. Bu agiklamalara gore her tiirlii hububat ve tarti,
ol¢ii ve tane ile satilan her tiirlii mal selem akdi ile satilabilir. Bu konuda Hz. Peygamber’in su
hadisi esas alinmaktadir.” “Kim bir seyde selem yaparsa; belli bir 6l¢ii ile belli bir tart1 ile ve
belli bir vade ile yapsin.” (Kazanc1.2022).

Teverruk: Teverruk, nakit temin etmek amaciyla vadeli satin alinan bir emtianin ilk saticisi
disindaki {giincii bir sahsa pesin olarak satilmasidir. Teverruk akdinde; taraflarin irade
beyaninin (icap-kabul) bulunmasi, akde konu emtianin belirli olmasi, vadeli satima elverisli
olmayan altin, giimiis veya para cinsinden olmamasi, miisteri tarafindan hakiki veya hiikmi
olarak kabz edilmesi (teslim alinmasi) ve muvazaali islemlerle ilk sahibine donmemesi gerekir.
(ziraat katilim.gov.tr.2024)

Diinyada katilim bankalar1 teverruku yeniden yapilandirma, bankalar arasi likidite yonetimi,
yurtdis1 finansal kurumlardan saglanan fonlar, firmalara yapilan murabaha bazli teverruk ve
bireylere yapilan murabaha bazli teverruk olarak bes alanda yogun olarak kullanmaktadir.
Ulkemizde de 6zellikle bahsi gegen ilk dort alanda yogun olarak kullamldigim gérmekteyiz
(Sancar.2019).

Icare: Heniiz tilketilmeden kullanilabilen bir malin kullanim hakkinmn belirli bir siire i¢in
miisteriye temlik edilmesi islemidir. Bu bankalar pesin olarak kiraladiklar1 bir mali veya
hizmeti vadeli olarak belirli bir bedel karsiliginda miisteriye hizmeti satmak ve kiralama
yontemiyle finansman saglayabilmektedirler (ziraatkatilim.gov.tr.2024).

Mudarebe: Yatirnm amaciyla bir araya gelen iki kisiden birisinin emegini digerinin
sermayesini koyarak yaptiklar1 bir anlagma seklidir. Bu anlasmayla fon talebi olan girisimci fon
talebini karsilamakta ve ticari hayata girmektedir. Fon fazlasi olan sermayedar da ticari hayata
bu sekilde dahil olmaktadir. Risk iki taraf¢a paylasildigindan Islami esaslara gore hareket
edilmis demektir. Mudarebede kar elde edilebilecegi gibi zarar da miimkiin olarak
goriilmektedir. Kar edildiginde kar taraflarca paylasilirken zarar halinde mali zararin tamami

sermayedara ait olan bir anlagsmadir (Canbaz ve Erden,2020).
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Miisaraka: Taraflarin her ikisinin de sermayeye ya da hem sermayeye hem emege katildigi bir
anlasma tiiriidiir. Insaat projeleri ve benzeri finansman talepleri genellikle musaraka yontemi
ile karsilanmaktadir (tiirkiyefinans.com.tr.2024).

1.2.3. Katihm Bankalarinin Avantaj ve Dezavantajlari

Katilim Bankalarinin avantaj ve dezavantajlar1 asagidaki tablo 1 ile ayrintili sekilde ele
alinmaktadir. Tabloda goriildiigii gibi katilim bankalarinin kriz zamanlarinda daha giivenli
oldugu ancak tasarruflarin mevduata doniistirme oranlarinin diisiik kaldig1 anlasilmaktadir.
Kriz durumlarinda katilim bankalar1 kur ve faiz riski ile karsilasmadig1 ancak piyasa riski ile
kars1 karsiya kaldigi, katilim bankalarinda miisterilerden daha az komisyon alindigi, diger
bankalarda ise bu komisyonlarin daha ytiksek oldugu goriilmektedir. Katilim bankalarindaki

biriken fonlar daha ¢ok reel ekonomiye gitmektedir.

Tablo:1. Katihhm Bankalarimin Avantaj ve Dezavantajlan

Avantajlan Dezavantajlar
. Isle Islemlerin agik ve seffaf olmasi, miisterilere | Kuruluslarmin kanuna degil kanun hiikmiinde
agir miieyyide uyg uygulanmamasi kararnameye dayanmasi, insanlarin icinde

stiphe birakiyor, bir giivensizlik ortaminda
hesaplara el koyulabilir mi siiphesi.

Faizli islemlerin olusturdugu krizlerin olumsuz etkisi ve

Katilim bankalarmin klasik  bankalarinin

cilizi miktarda komisyon alinmasi.

insanlarin bu kriz ortaminda ikame ekonomik yol aramasi. miisteri  tarafindan  bakildiginda  fazla
benzesmesi,
Komisyon alinmamasi ya da diger faizli bankalara gére daha | Tasarruflarin mevduata donlisme oranmin

diisiik olmasi.

Katilim bankalarinin sosyal projelerde yer almalari, bu
projelerin reklam ve miisteri nezdinde giizel bir referans
olusturmast,

Ekonomik, siyasi belirsizliklerin sebep olusu ile
tasarrufun sistem disina ¢ikmasi.

Miisliman iilkelerinin petrolden zengini olmasi ve dini
hassasiyetlerini g6z Oniinde bulundurarak sermayelerini
katilim bankalarinda degerlendirerek piyasay1
canlandirmalari,

Kamu borglanma senetlerinin mevduata ikame
olusturmas.

Katilim bankalar1 ekonomik kriz donemlerinde kur ve faiz
riski istlenmemekte, sadece piyasa ve kredi riskine maruz
kalmaktadir.

Faiz bilincinin tam net anlatilmasi; dini
hassasiyeti olan kisilere hitap edildigi igin
katilim bankalarinin her {irliniinii net bilgiler
esliginde agiklamalidir. Bulaniklik olustugu
zaman Kkatilim bankasi miisterilerinin  bir
kismini1 kaybetme olasiligi,

Katilim Bankalar1 Tiirkiye’de TMSF kapsamina alinmasi
kar/zarar mantigina ters dligmekle birlikte tasarruflari burada
degerlendirilen miisteriler i¢in ilave giivence saglamaktadir.

Katilim Bankalarinda kullanilan finansman
yontemleri ekonomik ihtiyaglar1 tam olarak
karsilayamamaktadir.

Kaynak: Cogkun, A, (2008). ve diger kaynaklardan yararlanilarak tarafimizca olusturulmustur.

2.Tiirkiye’de Katihm Bankalarimin Bankacilik Sektoriindeki Yeri ve Ekonomiye Etkisi
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Tiirkiye'de konvansiyonel bankacilik tarihi, 1888 yilinda c¢iftcilere destek olmak amaciyla
kurulan Ziraat Bankasi ile baglamistir. Ardindan Merkez Bankasi, Siimerbank, ller Bankas1 ve
Emlak Kredi Bankas1 gibi devlet destekli bankalar kurulmustur. ilerleyen donemlerde ise farkli
sektorlere yonelik olarak Etibank, Halk Bankasi ve Denizbank gibi 6zel amacgli bankalar
faaliyete ge¢mistir. Bu bankalar, Tiirkiye'nin ekonomik gelisimine ve farkli sektorlerin
finansmanina dnemli katkilar saglamistir(Yetiz, 2016).

Katilim bankalari, 5411 sayili Bankacilik Kanunu kapsaminda kredi kullandirma ve fon
toplama gibi temel faaliyetleri 6zel cari hesaplar ve katilma hesaplar1 lizerinden yiiriiten
kuruluslar olarak tanimlanmaktadir. Katilim bankacilig1 Islam dininin emir ve yasaklarini temel
alarak bankacilik sektoriinde yeni bir nefes olmustur. Kar zarar ortakligina dayanan karin
onceden belli olmadigi, hatta sonunda zararda edilebilecek sisteme dayanmaktadir.
Miisterilerden havuza toplanan fonun ticari islemlerde kullanilmasi sonucu elde edilen kazang
veya zarar miisteriler ile oranlar1 dogrultusunda paylasilmaktadir (Yenice, 2019).

Katilim bankaciliginda ortaklik anlayiginin faiz yerine gegmesi, liretim kesimine aktarilamayan
atil fonlarin degerlendirilmesi i¢in bir alternatif olmasinin yami sira, faizsiz bankacilik
esaslarinin da kullanilmasina imkan saglamaktadir. Ornegin katilim bankalar1 6zel miitesebbis
zihniyeti ile fon ihtiyaci olanlara fon temini saglamakta ve bunlarin reel ekonomi igine
alinmasina da yol agmaktadir. Giiniimiizde, Tirkiye’de katilim bankalar1 finans piyasasinda
geligmis iilke piyasalarinda gecerli olan finansal araclar1 ve geleneksel bankacilik sektoriine
alternatif kurum ve araclar saglamay: Islami ilkelere bagli kalarak yerine getirmeye
caligmaktadirlar (Ustaoglu,2014). Tiirkiye’de bankacilik sektorii icinde katilim bankalarinin

yeri asagidaki tablo 2’de goriilmektedir.
Tablo:2. Tiirkiye’de Bankacihk Sektérii Mevcut Durum (2023 Yih itibariyle)

Katilim Bankalar1 Mevduat Kalkinma ve Yatirim
Bankalar1 Bankalar1
Toplam Banka Sayist 8 32 17
Toplam Sube Sayist 1.438 9.537 69
Toplam Personel 19.261 182.874 6.27
Sayisi

Kaynak: TKKB, Eyliil 2023,
Tiirkiye’de Katilim Bankalarinin sektor igindeki dnemini gosteren tablo 3’e gore 2017-2023
yillart arasinda Katilim bankalarinin sektdrdeki paylar1 ve toplam aktifleri goriilmektedir.
Sektor i¢indeki pay1 2023 yili sonu itibari ile %8.7 gibi diisiik olarak goziikse de her yil sektor
icindeki paylar1 artmakta ve bankacilik sektoriinde 6nemleri hizla yiikselmektedir. Asagidaki

tablo 4’te ise tiim bankalarin sektordeki oranlar1 verilmistir.
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Tablo:3. Katilim Bankalarmin Aktif Gelisimi ve Sektor Igindeki Payi(Milyon TL,)

Yillar Toplam Aktifler Degisim% Sektorel Pay(%)
2017 160.136 | 20.5 4.9
2018 206.931 | 29.2 5.4
2019 284.459 | 37.5 6.3
2020 417.119 | 53.7 7.2
2021 717.338 | 64.1 7.8
2022 1.187.615 | 65.6 8.3
2023 2.040.195 | 71.8 8.7

Kaynak: TKBB,2023 Yili Faaliyet Raporu, s.43.
Tablo:4. Bankacilik Gruplarinin Sektér Igindeki Paylar1 (Arali-2023%Olarak)

Katihm Bankalar: Mevduat Bankalar: Kalkinma ve Yatirnm
Bankalan
Aktifler 8.7 85.6 5.7
Toplanan Fonlar 10.2 89.8 0
Kullandirilan Fonlar 7.9 85.4 6.3
Oz Kaynaklar 6.8 85.9 7.3
Sube Sayis1 13.3 86 0.6
Personel Sayisi 9.5 87.5 3
ATM Sayisi 5 95 0.0

Kaynak: TKBB, Tiirk Finans Sistemi ve Katilim Bankaciligi, Aralik,2023.
2.1.Tiirkiye’de Katihm Bankalarimin Halk Tarafindan Tercih Edilme Nedenleri
Tiirkiye’de yapilan tiim anket caligmalari ve arastirmalara gore katilim bankalarimin
givenilirligi, islem hizlari, etkinlik alanlari, sube sayilari, konumlarmin islerligi,
komisyonlarinin olmamast ya da diger faizli bankalara gore daha cilizi olmasi olarak
siralanmaktadir. Buna ilave olarak, uygun oranlarda fon kullanma, faizsiz kredileri, sube
icindeki nezaketli yaklasim, personelinin bilgisi ve samimi olusu miisterilerin katilim banka
tercihlerini etkileyen baslica etkenler olarak ortaya ¢ikmaktadir (Sar1, 2010).

Katilim bankalarinin giderek fazlalagmasiyla kendi aralarindaki rekabette bas gostermistir.
Miisteri portfOyiiniin artmasi bankalar aras1 rekabet edilebilirligini etkileyen dnemli unsurlardir.
Katilim bankalarinda verilen hizmete karsilik miisterilerin olumlu, olumsuz geri doniisleri
bankalarin hangi tiir araglar1 kullanacagi ve uygulamaya sunacagi ile ilgili onemli veri
olusturmaktadir (Sar1, 2010).

2.2.

Tablo:5. Katilim Bankalar1 ve Ticari Bankalar1 Arasindaki Farklar

Tiirkiye’de Katihm Bankacihiginin Ticari Bankaciliktan Farkh Yonleri

Katilim Bankalan

Ticari Bankalar

Para ticareti yoktur.

Para Ticareti mevcuttur.
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Ana ilke faizsiz bankaciliktir.

Ticari islemlerde faiz esastir.

Mevduat kabulii ve kredi kullandirma s6z konusu

degildir.

Mevduat kabul edilir. Faiz karsihiginda kredi

kullandirilir.

Fon toplama ve fon kullandirmada faiz yoktur.

Mevduat ve ticari hesap ad1 altinda faiz karsiligi fon

toplanmaktadir.

Banka ile miisteri arasinda kar =zarar ortaklig1

mevcuttur.

Banka ile miisteri arasinda ortaklik yoktur.

Katilim Bankalar1 Libor® sistemi ile bor¢lanamazlar.

Ticari Bankalar Libor iglemi ile para ihtiyacini

karsilayabilirler.

Fon kullaniminda vade uzundur.

Kisa vadeli fon kullandirabilirler. Kredi sinirlamasi

vardir.

Finansal kiralama yapabilirler.

Finansal kiralama yapamazlar. Finansal kiralama

sirketi kurabilirler.

Kar zarar ortaklig1 oldugundan risk vardir.

Faiz sistemi oldugundan risk yoktur. Ipotek ve

teminatla giiven sorunu ¢dziilmektedir.

Kullandirilan fonlar reel ekonomiye gider. Ekonomide

tiretim kapasitesini ve istihdami arttiric1 etki saglar.

Kullandirilan kredilerin reel ekonomiye gidisi kesin

degildir.

Kaynak: Ozulucan-Deran,2009 ¢alismalarindan yararlanarak tarafimizca olusturulmustur.

2.3.  Kar Payi-Faiz Karsilastirmasi

Tablo6:Katilim Bankalar1 ve Ticari Bankalar Arasinda Faiz- Kar Pay1 Farklari

Kar Pay:

Faiz

Bankasi degistirmedigi siirece %20’yi gecemez.

Vade sonunda belli olmaktadir. Kar payr oran1 Merkez

Vade basinda belirlenmektedir.

kullandirilmast sonucunda dogan kardan 6denir.

Miisterilere 6denecek Kar pay1 havuzunda toplanan fonlarin

Bankanin g¢esitli kaynaklarindan elde edilen
gelirlerden 6denir. Bu gelirlerin basinda kredi
faizleri gelir. Ancak kredi faizleri ile mevduat

faizleri arasinda bir iligki yoktur.

Finansmandan alinan kar ile tasarruf sahiplerine 6denen kar
payin arasinda tam bir paralellik vardir. Makas sabittir agilip

kapanmaz.

Krediden elde edilen faiz ile mevduata 6denen
faiz arasinda paralellik giiglii degildir. Makas

sartlara gore agilip kapanabilir.

Miisteriye Odenecek kar payi, Bankanm kullandirdig
fonlardan sagladig1 kara baglidir. Bankanin kar orani kadar
kar verilir. Banka zarar ederse miisteri bu zarara da

katlanmak zorundadir.

Miisteriye Odenecek kar banka karina bagh
degildir. Faiz oran1 vade sonuna kadar sabittir ve

bu oran kadar faiz geliri elde eder.

Kaynak: Tiirkiye Katilim Bankalar1 Birligi, 2014,(getmidas.com.2024)

3 Bankalar arasi borg verme
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Yukaridaki tablo:6. Incelendiginde TKBB, kar pay1 ile faiz arasindaki
farkliliklar1 faiz hassasiyeti ile en ayrintili sekilde ele almaktadir. Faiz hassasiyetini prensip
edinerek faize bulagsmadan katilim bankalar1 tiim bankacilik faaliyetlerini gergeklestirdikleri
goriilmektedir.

I[slam’m getirmis oldugu genel ticaret kaidelerine uymak sart1 ile kar zarar
ortaklig1 seklinde yiiriitiilen kurumsal veya bireysel ticari islemler sonucu elde edilen karin
katilimcilar arasinda dagitilmasinda dinen bir sakinca olmadigi Diyanet Isleri Baskanligi Din
Isleri Yiiksek Kurulunca belirtilmistir(kurul.diyanet.gov.tr.2024). Buna ragmen eger farkli
sekillerde kitabina uymak yerine kitabina uydurmak deyimi gerceklestirilirse, o zaman katilim
bankalarinin islemlerinin bir kismi faize bulasmis demektir. Burada esas olan Islami esaslara
uyulup uyulmadigi ger¢egi yatmaktadir.

3. Sonug ve Tartisma

Katilim bankacilig1 ile diger mevduat bankalar1 arasinda bazi1 uygulamalarda benzerlik goriilse
de aralarinda onemli farklar bulunmaktadir. Bunlardan en 6nemlisi faiz konusudur. Katilim
bankalarinda faiz yerine kar pay1 6demesi yapilmaktadir. Katilim bankalari mevduata kar
vermemektedir. Katilim bankalar1 ekonomik kriz donemlerinde diger mevduat bankalar1 gibi
faiz ve kur riski altinda olmadigindan miisterileri tarafindan daha giivenli olarak goriilmektedir.
Katilim bankalarinin ekonomiye en biiyiik katkis1 faiz hassasiyeti olan kisilerin atil fonlarini
ekonomiye kazandirmakta, iiretime, istthdama, milli gelire 6nemli katkilar saglamaktadir.
Ancak tilkemizde katilim bankalar1 sektor i¢inde heniiz istegi yere gelememistir. Bunun nedeni,
katilim bankalar1 kendilerini iyi anlatamamakta ve miisteri ¢ekmekte zorlanmalar1 olarak
gosterilmektedir. Kisilerde olusan katilim bankalari ile diger mevduat bankalar1 benzer inanci
degismedik¢e katilim bankalarinin sektor icindeki gelisimi daha yavas olacak gibi
goziikmektedir.

Miisterilerin katilim bankalarimi tercih etmelerinde ilk etmen faiz yerine kar pay1 6demesinin

yapilmasi, bunun Islami ilkelere uygun oldugu yéniindeki géoriisler etkili olmaktadir.
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“My whole life is a verse ringing through the ages”
Bryusov, “Cleopatra”.

ABSTRACT

Queen and last ruler of the Ptolemaic Kingdom of Egypt from 51 BC to 30 BC, Cleopatra VII
Philopator undoubtedly influenced many artists and literary figures around the world with her
enormous impact on history and the power she wielded as a woman. Cleopatra first appeared
in the tragedies of W. Shakespare in the 16th century, adorned the canvases of Italian painters
in the following centuries, and became the subject of tragedies, ballets and operas written by
European artists with motifs such as death, love, inspiration, admiration and fate.

Some works by Italian masters depicting the image of Cleopatra were bought by Russian
collectors in the mid-18th century and brought to Russia. Most Russian writers were fascinated
by the queen’s suicide motif, which was interpreted as “eternity” and “decay”, “beauty” and
all-consuming “death”. With the development of the performing arts, in Russia too, the events
related to this legendary queen of Egypt were interpreted in tragedy, ballet and opera, and

Cleopatra's fame spread.

The first appearance of the image of Cleopatra in Russian literature was thanks to the famous
writer Alexander Pushkin. Through his works “Eugene Onegin” (1825-1832), “The Queen of
Spades” (1833), “The Egyptian Nights” (1837), Pushkin created a symbolic image of
Cleopatra, representing the greatness of the past, history, the feminine, changeable face of
fortune. However, in “Cleopatra” (1907) Alexander Blok developed the image of the
mysterious queen in a way that combined both Shakespearean and Pushkin traditions.

This study will try to analyze in a comparative and detailed way the motifs with which the two
great Russian poets and writers mentioned above dealt with the image of Cleopatra in their
works, taking into account their literary periods, and will also mention the influence of the
image of Cleopatra on both Russian painting and performing arts.

Key words: Cleopatra, W. Shakespare, Russian Literature, A.S. Pushkin, A.A. Blok.
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Introduction

Queen Cleopatra V11 Philopator, the last ruler of the Ptolemaic Kingdom of Egypt, undoubtedly
influenced many artists and literary figures around the world with her tremendous impact on
history and the power she wielded as a woman. Cleopatra, who was fluent in many languages,
is known not only for being an incredibly captivating woman but also for being an effective

ruler.

Cleopatra first appeared in world literature in the 16th century in William Shakespeare’s
tragedy “Antony and Cleopatra” (1607) with motifs such as “love”, “death”, “fate” and
“sorrow”. Later, she appeared as a historical figure in “One of the Cleopatra's Nights” (1845)
by French poet and playwright Théophile Gautier, in the historical novel “Cleopatra” (1893) by
German writer Georg Ebers, and in “Cleopatra” (1898) by English writer Henry Haggard.

Nevertheless, Cleopatra has appeared countless times in tragedies, ballets and operas around
the world. The most famous of these are the tragedy “The Death of Pompey” (1642) by French
playwright Pierre Corneille, the opera “Cleopatra” (1704) by German composer Johann
Mattheson, and the play “Caesar and Cleopatra” (1898) by Irish writer Bernard Shaw, “The
Death of Cleopatra” (1926), a play by Egyptian poet Ahmed Shawqi, and ‘Egyptian Nights’
(1908), a ballet staged by Russian choreographer and ballet dancer Michel Fokine and his

student Ida Rubinstein.

Cleopatra also adorned the canvases of Italian painters in various centuries. The most famous
of these painters was the Florentine painter Giovanni Battista Tiepolo (1696-1770). The painter
painted two paintings on the theme of Antony and Cleopatra. One of them is “The Banquet of
Cleopatra” (1744) and the other is “The Meeting of Antony and Cleopatra” (1747), which
depicts Antony and Cleopatra meeting after the war. These works of art played an important
role in the recognition of Cleopatra in Russia. Some of the works of Italian masters depicting
Cleopatra and the paintings mentioned above were bought by Russian collectors in the mid-

18th century and brought to Russia.

In later years, the famous Russian painter Mikhail Vrubel (1856-1910), in his painting
“Cleopatra on Bed”, referring to the poem “Cleopatra” in the last part of Pushkin’s “The
Egyptian Nights”, depicted the Queen in a white light dress, in all the splendor of beauty and
wealth, lying on the bed “in the position of a sphinx” and looking at the invisible participants

of the feast “with a cold expression”.
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With the development of theater in Russia, the events related to Cleopatra began to be
interpreted as tragedy, ballet and opera. For example, the opera “Cleopatra” by the famous
Italian composer Domenica Cimerosa (1749-1801) was written while the composer was in St.
Petersburg and staged in 1790. The image of Cleopatra was later further developed and
reinterpreted in paintings and ballet performances during the Russian Art Nouveau period.
“Artists have tried to discover the existence of the hidden and incomprehensible in man, nature,
art and the universe, which cannot be rationally understood, but can only be grasped by a
sensitive artist” (J{yoposuna, 2011:83-87).

As it is seen, the image of Cleopatra in Russia has been the subject of the works of master artists
in different branches of art such as painting, theater and opera in different periods. In the works,

Cleopatra both appears as Cupid and leaves a poetic effect with her impact on history.

The introduction of the image of Cleopatra into Russian literature through the art of Pushkin

and Blok is due to the influence of Shakespeare, which will be analyzed in the next section.
Shakespeare Influence in the Works of Pushkin and Blok

The English poet and playwright William Shakespeare (1564-1616) is one of the most
important literary masters of the world, with 38 plays, 154 sonnets, two short stories and
countless poems. Shakespeare directly influenced many poets and writers of the following
decades.

It is also important to commemorate the Greek historian, biographer and essayist Plutarch here.
For Shakespeare's great tragedies “Julius Caesar”, “Coriolanus” and “Antony and Cleopatra”

are directly based on Plutarch’s “Parallel Lives” (AxkumoB, Ymakosa, 2006).

In the following centuries, Russian poet and writer Pushkin’s access to the translations of
Plutarch and his acquaintance with Shakespeare’s works can be said to be a turning point for
both his own creativity and the creativity of Russian literature. Under the influence of
Shakespeare, both Pushkin in his own time and Blok in the following century wrote independent
works including the figure of Cleopatra in their works. Both authors used the figure of Cleopatra
in their works with certain motifs. While using these motifs, the authors utilized some tools.

One of the most important of these tools is “contrast”.

It is of course not difficult to guess that this instrument of “opposition” comes from
Shakespeare. Samuel Johnson sees Shakespeare’s plays as neither tragedy nor comedy, but as

representations that “exhibit the true state of sublunar nature, with its share of good and evil,
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joy and sorrow” (Johnson, 2020). Contrasting elements such as “good and evil”, “joy and

sorrow” were clearly present in Shakespeare's art and used by both Russian writers.

For example, in both authors’ poems “Cleopatra”, the Queen is confronted with a poet or a
slave, who looks sheepish and wretched. Sometimes the Queen appears in the contrast between
“old and new”. For example, in Blok’s poem, Cleopatra, once a glorious queen, now lies in
wax, dust and decay, neither dead nor alive, in front of the eyes of a slave. The Queen-poet and

Queen-slave contrast is combined with the motifs of “admiration”, “sorrow” and “sadness” for

the Queen.

Pushkin, like Shakespeare, chose historical figures in his works, and all of his works with the
image of Cleopatra carry the Russian national specificity. For example, although the old woman
in “The Queen of Spades” contains images of Cleopatra, she is actually a woman belonging to
the Russian society of her time. Similarly, in “The Egyptian Nights”, there are many scenes in
which the figure of Cleopatra and the image of the Queen take place. Blok, a Symbolist,
depicted historical events in his poems with the images of Cleopatra’s “ravishing beauty” and
“legend of desire”. Blok developed the image of the mysterious Queen in his poetry in a way

that combined the traditions of both Shakespeare and Pushkin.

1. Cleopatra Image in “The Queen of Spades”
In 19th century Russian literature, mystical themes, the existence of irrational forces,
necromancy, dreams and fortune-telling, fatalism and precognition were among the most
prominent topics. These subjects have also attracted the attention of large segments of society
and have appeared in poems, stories and novels either as a single subject or as a whole (Giinal,
1995:111). In addition, Pushkin, like other Russian writers, was greatly influenced by the motif
of “the Queen’s suicide”, which is interpreted as an emotionally intense duel between eternity

and decay, beauty and all-consuming death (IyopoBuna, 2011:83).

The work, which begins with the line “The queen of spades is a mysterious harbinger of
disaster®”, proves that Pushkin, from the very first line, treated Cleopatra both as a mystical
image and as an image of fatalism and premonition. The main characters of the story are
Hermann (Hermann, an ethnic German, is an officer of the engineers in the Imperial Russian
Army), the old Countess, her adopted daughter Lizavyeta Ivanovna and the Countess’s

grandson Tomsky.

4 Unless otherwise stated, all quotations from the works of Russian authors have been translated into English by
the author of the article.

66



The story tells the tale of Hermann, a soldier who is typically very cautious with money, but
ends up causing the death of an old woman to win money in a card game, only to later lose all
his money in the game and go mad. The second main character, the Countess, represents

mystical, witch-like, fortune-teller images in the story, reminiscent of the Cleopatra figure.

In the first part of the story, it is mentioned that in her youth the Countess lost a lot of money
playing a card game called “pharaoh” (“In those days women used to play at faro” (ITymkuH,
1833) in Paris. Having lost the game, the Countess had to pay a large sum of money. It is
precisely here that she learns the secret of the winning cards. It is not a coincidence that Pushkin
chooses the word “pharaoh” for the card game. As it is known, Cleopatra is a pharaoh and here

the word pharaoh almost determines the fate of the Countess.

It would be appropriate to make a reference to Shakespeare here. Just like Antony in
Shakespeare’s tragedy “Antony and Cleopatra”, Hermann is a character whose fate is
determined by following a piece of advice. Just as Antony loses the war by following
Cleopatra’s advice, Hermann loses his money by following the Countess’ advice. Cleopatra
then fulfills her historical and fateful function by encouraging Antony to commit suicide as a
symbol of absolute love. At the same time, she is left alone with her own fate.

Somehow Hermann enters the same cycle. In the story, the card game is clearly significant for
both characters; it symbolizes Cleopatra, and “fate”. In other words, through the card game, a

game of fate is played, one that oscillates between “winning” and “losing”.

However, towards the end of the story, the dying Countess visits Hermann and tells him the
three winning cards: “I come to you against my wish,” she said in a firm voice. “I am forced to
grant your prayer. Three, seven, ace, will win, if played one after the other; but you must not
play more than one card in twenty-four hours, and afterwards, as long as you live, you must
never touch a card again. | forgive you my death on condition of your marrying my companion,
Lisaveta Ivanovna” (ITymkun,1833). Here the old Countess appears before the reader as a
witch, a ghost.

This image of the “witch” also manifests itself in the character of Hermann, somewhat
“demonized”. Hermann, who is always cautious about money and only watches the card games
without betting money, is so dedicated to winning after learning the winning cards that he turns
into a passionate devil, ready to sacrifice his life and the salvation of the soul for the sake of it.
In fact, this “demonic” character is reappeared in later years by F.M. Dostoevsky (1821-1881)

in the character of Alexei Ivanovich in “The Gambler”. Alexei Ivanovich and Hermann,
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residents of the “new” century, try to approach the greatness of the past (Catherine the Great or
Cleopatra) through the image of a “femme fatale”, the symbolic “Cleopatra,” who embodies
the feminine, changeable face of history, and fortune (AxkumoB, Ymakosa, 2006). The evil
characteristics of Hermann, who makes poor Lizavyeta believe in his love in order to learn the
Countess’ secret, are given as follows: “He stood at the very entrance, covering his face with
his beaver collar: his black eyes gleamed from under his hat. Lizaveta Ivanovna was frightened,
without knowing what it was, and sat down in the carriage with an inexplicable trembling”

(ITymkun, 1833).

In the story, the number “3” also has a fateful effect. The Countess, like Cleopatra, lays down
three cards to be played. In addition, the number of men surrounding the Countess is exactly
three (St. Germain, Tchaplitzki and Hermann). The three volunteer men who will be chosen
from the crowd to serve Cleopatra’s desires, as we will see later in the poem at the end of the
story “The Egyptian Nights”, are also deliberately placed in the story by Pushkin. As it can be
understood, the muse of the number “three” for Pushkin is actually Cleopatra herself. What
happens in the story resembles exactly a game of “Pharaoh”, meaning that there are two

possibilities in the game.

Another striking image in the story is Cleopatra’s image of a fatal, attractive woman, again
influenced by Shakespeare. The Countess, her adopted daughter Lizavyeta Ivanovna and the
Queen of Spades in the card game have attractive beauty just like Cleopatra. The Countess is
portrayed as a woman who once dazzled with her beauty, and in her old age she is portrayed as
a woman who gives a man a kind of “fateful” direction by showing a fateful resemblance to
Cleopatra. Lizavyeta Ivanovna appears in the story as a woman who is as much in love with
Hermann, and the Queen of Spades in the card game is the epitome of beauty. Here Pushkin
presents the image of a fatal, attractive woman exactly in accordance with the “pharaoh” model.
The Countess - once young, now old - is expressed as “a beauty with an eagle nose”® (AKkuMoB,
VYurakosa, 2006).

Here, what is emphasized with the term “pharaoh” is that, as seen later in Blok as well, women
who have historically directed fate continue to wield power even after death, like pharaohs, and
somehow their influence endures beyond the grave. For example, in the story, the Countess,

who rises from the grave to haunt Hermann, reappears before him as the Queen of Spades when

5 For a careful study of the theme of “satire” and the “grotesque” see, Frangois Rabelais “Pantagruel” (1532),
Mikhail Bakhtin “Rabelais and His World” (1968), Juri Lotman “Pushkin’s novel “Eugene Onegin”. Commentary
(1980).
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he loses in the card game and winks at him: “Hermann looked. Instead of ace, he saw a queen
of spades before him. He could not trust his eyes! And now as he gazed, in fascination, on the
fatal card, he fancied that he saw the queen of spades open and then close her eye, while at the
same time she gave a mocking smile. He felt a thrill of nameless horror. The queen of spades

resembled the dead Countess!” (ITymkun, 1833).
2. Cleopatra Image in “Eugene Onegin”

The protagonists of Eugene Onegin, which Vissarion Belinsky calls “an encyclopedia of
Russian life” (benunckwii, 1948), are Eugene Onegin, a young Russian nobleman who is tired
of the high society life in the capital city, Lenski, whom he meets in the countryside, his

betrothed Olga and Tatyana.

When examining the Cleopatra figure in the eight-part work, it is seen that Pushkin emphasizes
the images of “death”, “love”, “fate”, and “sorrow” as in “The Queen of Spades”. At the same
time, the image of “Pharaoh” appears in the work in connection with the theme of the rebellious
power of passions and fate, and with the image of “fate”, which draws the life path of the hero,
a contemporary of the poet (Burorpanos, 1936: 102). The theme of fate appears in many lines
of the work. For example, in the lines “There is no joy... he’s lost all the stakes of life”
(TTymkun, 1825-1832) in stanza XV1I1 of the second part of the manuscript and stanza XXXVI1I
of the eighth part, Eugene, who is tired of the society life and deprived of the joys of life, is

again experiencing his own “fate” with the feeling of loss.

In fact, the eighth chapter of the work is particularly important as it is the chapter where
Cleopatra’s images such as “mortality”, thoughts about “past” and “present”, “tendency to
poetry” and ““ death stemming from love” are most emphasized. For example, Onegin, secluded
in his study, is described in stanza XXXVI as follows: “And lo - his eyes were reading, but his
thoughts were far away; chimeras, desires, sorrows kept crowding deep into his soul. Between
the printed lines he with spiritual eyes read other lines. It was in them that he was utterly

absorbed” (ITymkun, 1825-1832).

In stanzas XXXIX and XXXVII, Onegin oscillates between life and death, preoccupied with
the games his mind plays on him: Days rushed. In warmth-pervaded air winter already was
resolving; and he did not become a poet, he did not die, did not go mad. Spring quickens
him...”; And gradually he falls asleep, He falls into a sleep of feeling and thought, And before
him is imagination, Pharaoh’s motley sword (ITymkun, 1825-1832). With these lines Onegin
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plunges into the dark legends of the heart’s antiquity, playing ‘pharaoh’ with the help of his

imagination. On the one hand, he is almost ‘mad’, ‘not a poet’ and ‘not dead’.

Additionally, in the work, the woman explicitly referred to as Cleopatra is the socialite beauty
Nina Vronskaya. Pushkin commemorates her in the following lines: “But I turn to our lady. She
was a lady of carefree charm, She sat by the table, with the brilliant Nina Voronsky, the
Cleopatra of the Neva..” (ITymkun, 1825-1832). Nina Vronskaya, whose “beauty is ‘dazzling’,
that is, undeniable, moreover, quite splendid and remarkable with her jewelry” ([yOpoBuHa,

2011:85), appears in the poem as a symbol of Cleopatra.

Finally, the theme of the duel, closely associated with Pushkin’s name in Russian literature,
appears before the reader as a symbol of both “fate” and “death”. In the duel between Lensky
and Onegin over Olga, the fate of one man lies in the hands of the other. Similarly, the
volunteers willing to risk their lives for a night with Cleopatra share a similar fate.

3. Cleopatra Image in “The Egyptian Nights”

The story is divided into three chapters of more or less equal length, each encompassing the
events of a single day. In the first, we are introduced to the gentleman poet Charsky and to his
unexpected visitor: a poor Italian improviser who comes seeking his help in setting up a series
of performances at some of Petersburg’s more fashionable homes. Czarsky responds to him
sharply and coldly, being hurt by this likeness. However, when the Italian is about to leave his

apartment, Czarsky calls him and from further questioning learns that he is an improvising poet.

In the second chapter Charsky undertakes to organize the foreigner’s performance in the society
and organizes the distribution of tickets. In order to test the abilities of his new acquaintance,
he offers him an improvisation on his long-standing theme of “the poet and the mob”. The lines
that flow from the mouth of the Italian, deeply impressed Charsky. The third chapter shows a
social gathering at which the Italian is speaking. From the topics proposed by the guests by lot

they choose one - “Cleopatra and her lovers”.

In the story “The Egyptian Nights”, it is possible to say that Pushkin can “easily take the reader
to various places of events and actions” (Pospelov, 2005:95) in terms of time and space. The
reader is again confronted with Cleopatra as a historical figure, so that some of the events
believed to have happened to Cleopatra are seen in the poem as images. However, Cleopatra is
accompanied by a recurring character of a “poet” and the brilliant Charsky of the society, as in

the previous work.
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Cleopatra’s image is present in the work on different levels. The unpredictable, contradictory
nature of the queen is embodied in the improvised poem “Cleopatra and Her Lovers” in the last
part of the story. Cleopatra's appearance and character traits are divided among the characters.
For example, Charsky’s arrogance, the Italian's gypsy-like appearance, as well as his sudden
transition from inspiration to nothingness, the beauty of the woman who draws lots to determine
the subject of the poem are the most important images evoking Cleopatra (AkumMoB, Yiakosa,
2006).

However, the images of “wind”, “eagle”, “Desdemona”® in the poet's first improvisation read
to Ckarsky are related not only to the character of the poet, but also to the Egyptian queen
herself. The image of a momentary happiness, that is, the image of a poet who is ready to forget
the world and earthly life for the sake of inspiration, is exactly what brings the images of the

poet and Cleopatra in “The Egyptian Nights” closer together (AkumoB, Yiakosa, 2006).

A common denominator between Cleopatra and the poet is the improvisational nature of their
characters. Just as Cleopatra’s behavior, words and speech style cannot be predicted in advance,
the lines of the poet's improvised poems cannot be predicted in advance. In addition, the three
men who offer to be with Cleopatra in the poem also represent three philosophical types:
Flavius, the brave warrior, is a Stoic interpreting Cleopatra’s words; Criton, the young judge,
appears on the scene as an Epicurean; and the third suitor is a young man with romantic qualities
who “caresses the eye and the heart”. Just as Cleopatra appears on stage in front of both history

and her lovers, the Italian poet, like her, appears before the audience with his improvised poetry.

Charsky, another important character of the work, and the Italian poet have similar
characteristics. Both characters are contrasts to the educated poet who faces the ignorant crowd
in Pushkin’s earlier poem “The Poet and the Crowd” (1828). For example, while Charsky is a
person of high class, the Italian poet is Bedouin, dressed in tattered clothes, penniless and poor.
The source of these influences is Shakespeare’s tragedy Othello. The characters in

Shakespeare’s play have similar contrasts (Hanukai, 2009:71).

The important point here is that after “The Egyptian Nights” a female character with such

characteristics as “sensual”, “beautiful” and “Goddess” appeared in Russian literature (ITanosa,

6 Desdemona is a young Venetian girl in William Shakespeare’s play “Othello”. In the play, she marries Othello,
much to the disappointment of her father, a Venetian senator, but is later murdered by her husband on the grounds
that she was unfaithful to him. An interesting similarity here is that Desdemona is depicted as a woman who cheats
on her husband, just like Cleopatra.
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2007:134). Nevertheless, Egypt was strongly associated with “The Egyptian Nights” in the
Russian culture of the 19th and early 20th centuries.

The last important point to be emphasized about “The Egyptian Nights” - which is also very
much in line with the images of Cleopatra in Pushkin's works analyzed so far - is that the theme
of hierarchy clearly emerges in all images. The Queen, who is at the top of the hierarchy,
appears with a fateful transformation over time, sometimes with the image of a woman who
“sells her body to others”, i.e. a “prostitute”, sometimes with the image of a woman waiting for
death at the hands of the enemy who has lost the war. This image appears in three of Pushkin’s

works, namely in poetry, short stories and novels.

The words most frequently used as indicators of hierarchy are words that have a close
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relationship with the figure of Cleopatra. For example, motifs such as “power”, “eternity”,
“decay”, “beauty”, “death”, “passionate love”, “competition” (men lining up, willing to die to
spend a night with her) and motifs of “power, possession, power” are used in the poem with the

29 ¢

words “throne”, “queen”, “Pharaoh”.

Pushkin and the image of “Cleopatra” used in his works were pioneering for many poets and
writers after him. Apart from the works discussed so far, the image of Cleopatra with motifs
such as “passionate love”, “power-power”, “death”, “beauty”, ‘“admiration”, “honor”,
“compassion”, “bliss”, “Goddess”, “slavery” is used in Russian writer and poet M.Y.
Lermantov's poem “Tamara”, I. S. Aksakov’s “Maria of Egypt”, I.S. Turgenyev’s “Smoke”,
N.S. Leskov’s “Gora”, A.I. Kuprin’s “Sulamif”’ and finally V.Y. Bryusov and Anna

Akhmatova's “Cleopatra.”’

In addition, Pushkin also created a very fertile ground for Russian composers of the period. The
best known of these is “Ruslan and Lyudmila”, a five-act opera composed by Mikhail Glinka
between 1837 and 1842. The work is a turning point for the Russian musical tradition. Pyotr
Tchaikovsky’s operas “Eugene Onegin” (1879) and “The Queen of Spades” (1890) also play a
major role in the Russian musical tradition. Pushkin’s three works have been adapted for the

cinema countless times, both in Russia and in many foreign countries.

Blok and Cleopatra Image in His Works

" For a careful study of the influence of the image of Cleopatra on other Russian writers, see JI.T. ITanosa (2007).
“Bropas xxu3ub «Erunerckux Houein» A.C. Ilymkunna: k 170-neruto myOnukanmu. pp. 132-143.
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Aleksandr Blok is one of the most prominent poets of the Symbolist art movement. He has
strong influences of Vladimir Solovyov and Aleksandr Pushkin. These influences are quite
notorious throughout many of his poems®,

The most important works in his literary career are “Verses About the Beautiful Lady” (1903-
1904) and his pre-revolutionary poems “Unexpected Joy” (1907), “Night Hours” (1911), “The
Poetry of Russia” (1915), and his poems “The Scythians”, “The Twelve”, “Revolution and
Intellectuals™ (1917-1918) written during the revolution. “Ramses: Scenes of life in ancient
Egypt” (1919) was Blok’s last published work during his lifetime. In this work, Blok uses
Egyptian materials to expose Russian realities such as the unwillingness of the rulers to deal
with the problems of society, the indulgence in bribery, bureaucratic dishonesty, greed, and the

servility of the people.

Blok’s lyricism, much like that of Pushkin, contains feelings and thoughts coming from and
directed towards the objective world (Pospelov, 2005:304). By taking the figure of Cleopatra
and the images representing her in his works, Blok approaches the objective world, that is,
reality, and at the same time, he renders a historical character, a queen, with her sadness, love,
passion and all her spiritual movements. This situation reveals Blok's success as a poet. With
motifs such as “death”, “love”, “inspiration”, “sorrow”, Blok has created both a historical and
a mystical female character by intertwining the figure of Cleopatra with the other world and the
real world, with the unknown. This tradition is undoubtedly a continuation of the tradition of
Shakepare and Pushkin. For example, in the poem “Cleopatra” (1907), the Egyptian Queen
made of beeswax is displayed in front of the crowd, lying in a sarcophagus with a snake on her
chest. This appearance of Cleopatra in front of the “drunken and insolent crowd” is very much
in the spirit of the last act of Shakespare’s tragedy “Antony and Cleopatra” (AkuMoB, Y11akosa,

2006). “I've been around for centuries”. “I was a queen in Egypt”, ”Now [ am wax. [ am decay.

I am dust” (brok, 1907) expresses the sad effect of this fall on Cleopatra.

In this poem, Blok not only tells the story of the Egyptian Queen’s triumph and downfall but
also depicts the meeting between the lyrical hero, who shows the influence of Pushkin, and the
Queen. Cleopatra is depicted with a snake on her chest, which symbolizes one of the various

versions of her suicide. In their meeting, a small yet sacred dialogue is established between

8During this period, the image of Cleopatra became particularly attractive for the Russian Symbolists, as she was
a crucial backdrop for their ideas about the destructive power of beauty. Thus, the motif of fatal beauty, love-death
became widespread and the images of Salome, the woman with the sphinx and Carmen came to the fore
(dy6posuna, 2011, p.85-86).
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them. The poet expresses his admiration for Cleopatra with the following lines: “Queen! I am
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captivated by you!”, “Do you see now, from your coffin,” “that Russia, like Rome, is drunk
with you?”, “That Caesar and I shall both be,” “Equal to fate in the ages to come?” (binok,
1907). These lines also serve as a reference to Pushkin’s “The Egyptian Nights”. At the end of
the story, the poet who reads the improvised poem, insignificant in Pushkin’s view of everyday
life, gains divinity at the moment he is ready to become a “sacred sacrifice” (AKHUMOB,

VYirakosa, 2006).

Another point to be emphasized here is that Blok, again like Pushkin, uses the steps of hierarchy
for both the Queen and the poet. The poet first appears to the reader as a suffering man, and in
the line “I was only a slave in Egypt” (bnok, 1907) he describes himself as “shameful” and
“corrupt” (“I myself, shameful and corrupt” “Blue circles in my eyes”). In the following lines,
he is placed on an equal footing with Caesar. Thus, like Shakespeare and Pushkin, the

“important” and the “disgraced” are presented to the reader together (AxumoB, Ymakosa,
2006).

“Cleopatra” is not the only poem in which Blok uses the figure of Cleopatra. However, it is
always possible to see traces of the Queen in the female figures he adorns with the
aforementioned images, but directly with the Queen’s name. In his poem “I Entered the
Underworld Like a Lodge...” %, also written in 1907, Blok makes many references to the Queen

of Egypt.

Apart from this, the image of Cleopatra also appears strongly in his poems “The Snow Maiden”,
“On This Gray Summer Evening”, “The Gipsy” and “I've been waiting all my life”, written
between 1907 and 1908, in which he combines the contexts of Egypt, South, North and St.

Petersburg, Russia. Tired of waiting...” in which the image of Klepotra emerges strongly.

As can be seen, in all of the above-mentioned poems, Blok has dealt with the image of Cleopatra
in all its subtleties and admiration, giving an impressive description of this universal admiration:
“That Russia, like Rome, is drunk with you?* ("Cleopatra”, 1908).

Conclusion

During the research process, an attempt has been made to demonstrate how the images of the
historical figure Cleopatra are treated in the art of Aleksandr Pushkin, who holds a significant

place in 18th and 19th-century Russian literature, and Aleksandr Blok, who was active in the

® For all his poems, see brok, A.A. Ctuxotsopenus. http://az.lib.ru/b/blok_a a/
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19th and 20th centuries. At the end of the analysis, it was determined that both poets and writers,
regardless of the period, were influenced by William Shakespeare’s tradition and used the
image of Cleopatra in their works with motifs such as “death”, “love”, “passion”, “grief”,
“fate”, and at the same time, it was seen that the poets were helped by contrasting elements such

as queen-slave, joy-grief, life-death, glory-shame with the theme of hierarchy.

Nevertheless, it has been determined that Cleopatra was already well-known through painters
before the discovery of her in Shakespeare’s works translated into Russian. Their paintings
contributed to Cleopatra’s recognition in Russia, and in subsequent years, she emerged as a
prominent historical figure in Russian opera, theater, and ballet, largely influenced by Pushkin’s
impact.
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Abstract:
There has been a lot of development in technology and communication in recent years. These

developments closely affect marketing as in many areas. Philip Kotler emphasizes that
marketing can only keep up with these only in changing market conditions through new
marketing stages. It is classified into 6 stages, from marketing 1.0 to marketing 6.0. Marketing
1.0 is product-oriented. Marketing 2.0 is customer-oriented. Marketing 3.0 is human-oriented.
Marketing 4.0 is transition from traditional to digital. Marketing 5.0 is technology for people.
Finally marketing 6.0 is meta-marketing or immersive marketing. Creating, promoting and
delivering value to customers is one of the basic activities of marketing. Marketing tries to
influence customer behavior to create loyalty by providing customer trust in brand
communication.

Informatics is a scientific discipline that includes data processing, collection, analysis,
information management and the use of advanced technology. At the center of informatics,
which provides the connection between information and technology in the most effective way,
is the organization and development of technology for human needs. The word informatics was
first used by German computer scientist Karl Steinbuch in 1956 in the article titled "Informatics:
Automatic Information Processing". Informatics, which first emerged as "data processing™, has
expanded in scope with the development of information technologies after the 2000s.
Informatics goes beyond not only focusing on data but also interested in the meaning of data.
Informatics also examines the use and effects of information.

Therefore, it is important to understand the context and domain of information. Informatics is
used in many different disciplines such as medicine, biomedical, education, engineer,
communication and marketing etc. Marketing informatics is the science of information which
is applied or studied in the context of marketing. Marketing informatics system is the branch of
science in which information science and advanced technology are applied or studied in the
field of marketing. Marketing informatics includes the application of informatics methods in all
marketing processes, starting from market research. The functions of marketing informatics
systems include applications such as data collection, data analysis, marketing automation,
market research and customer relationship management. It ensures that marketing activities are
carried out in a data-supported by effective and efficient manner.

Artificial intelligence (Al) are technologies that mimic human intelligence by replicating the
cognitive skills that humans have, such as speaking, learning, and problem solving. Like human
intelligence, artificial intelligence is developed through learning and processing information.
Irregular data is constantly stored autonomously in Al. Computers are trained to create
algorithms that link these disorganized data and to set them together. Artificial intelligence can
make predictions by these algorithms.It is not possible for humans to keep and process this
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large amount of data in memory. But artificial intelligence can make accurate and personalized
predictions from these large amount of data.

Today, marketing informatics systems allow business to execute their marketing strategies
more effectively. It provides them a competitive advantage in the marketing world. Artificial
intelligence as one of the most fundamental elements of marketing information systems has
become a standard tool for marketers to achieve various goals. Marketers are using artificial
intelligence in many processes, such as creating chatbots, predicting individual customer
behavior and enhancing customer experience etc.

Keywords: Marketing, Informatics, Marketing Informatics Systems, Artificial intelligence
(Al),

WHAT IS MARKETING?

With the development and change of science and technology, businesses must constantly keep
up with this change. The extent of competition has also changed. The local competition that
businesses face has been replaced by global competition. In this competitive environment,
businesses that can create, promote and deliver the most value to customers can be successful.
That's why marketing is one of the most important business functions for both customers and
businesses. It is the only function that has a direct relationship with the customer and can closely
follow the needs and demands of the market and the customer.

Philip Kotler emphasizes that marketing can only keep up with constantly changing market
conditions through new marketing stages. It has been classified into 6 stages from Marketing
1.0 to Marketing 6.0 (Kotler et al., 2024: 4-8):

Marketing 1.0: It is product-driven marketing.
Marketing 2.0: It is customer-oriented marketing.
Marketing 3.0: It is human-centric marketing.
Marketing 4.0: It is the moving from traditional to digital.
Marketing 5.0: Technology for humanity.
Marketing 6.0: The future is immersive.

Marketing 1.0: It is product-driven marketing.

In the industrial revolution, industrial machines were at the center of technology. The aim of
marketing was to sell products. Products designed for mass market use were quite simple. The
goal was to standardize products and produce on a large scale. Thus, the cost of production, and
therefore the price of the product, would decrease and more sales would occur. This strategy
was best summarized by Henry Ford's sentence for the Model T car: "Every customer can have
acar in any color he wants, as long as it is black.” This is the Marketing 1.0 approach or product-
driven phase (Kotler et al., 2010: 15).
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Marketing 2.0: It is customer-oriented marketing.

Marketing 2.0 or customer-oriented marketing has emerged in the information age with
information technology at its center. Customers of this age have the opportunity to make
decisions by comparing similar products and brands they need, as they can access information
both easily and at low cost. Product value is defined by the consumer. Consumers vary greatly
in their preferences. The aim of Marketing 2.0 is to satisfy and retain consumers. During this
period, marketers focused on market segmentation, target market selection and positioning. The
golden rule “customer is king” was valid for most businesses and customers were in a better
situation than in the previous period. Product designs were realized in line with the needs and
requests of the customer who constitutes the target market. Additionally, marketers; They
understood that customers are intelligent individuals who have reason and emotion, but are
aware of what they need (Kaotler et al., 2010: 16-18).

Marketing 3.0: It is human-centric marketing.

Marketing 3.0 or human-centric marketing by Kotler; It has been defined as the human-centered
age. The goal of Marketing 3.0 is to make the world a better place by satisfying the consumer.
Rather than viewing people as mere consumers, marketers view them as holistic human beings
with minds, hearts, and souls. Businesses implementing Marketing 3.0; It has greater mission,
vision and values and aims to contribute to the world. They aim to provide solutions to problems
in society. Because, with globalization, increasingly confused and anxious consumers in this
world have looked for businesses that care about social, economic and environmental justice
with their missions, visions and values. However, businesses that adopt a corporate
responsibility approach can address customers' concerns with their sensitivity to society and the
environment (Kotler et al., 2010: 16-18). In Marketing 3.0, the business vision should also
include sustainability policies. Because the concept of sustainability determines the competitive
advantage that the business will gain in the long term. Customers seek not only functional and
emotional satisfaction, but also spiritual satisfaction in the products and services they choose.

Marketing 4.0: It is the moving from traditional to digital.

The concept of 'Industry 4.0', which first emerged in Germany, has contributed greatly to the
emergence of marketing 4.0. Marketing 4.0 is a marketing concept that combines online and
offline interactions between businesses and customers in the digital economy. Although
marketing 4.0 is defined as the moving from traditional to digital marketing 4.0 aims to combine
traditional and digital marketing. Marketing 4.0; It is a marketing approach that strengthens
customer interaction by complementing machine-to-machine connectivity with a human-to-
human touch to increase customer engagement. It blends style and substance in brand
development (Kotler et al., 2017: 53).

The Internet has changed the marketing world forever. Increasing connectivity and access to
information via the Internet has led to the evolution of existing marketing platforms and models.
The Internet has become so pervasive in the modern business world that almost no company,
large or small, can escape its influence. As customer connections and social media continue to
expand, the types and forms of customer interactions also increase; This makes the internet
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easier and more powerful than ever before (Dash et al., 2021: 608). The Internet not only offers
unlimited connectivity and interaction for businesses and individuals; It also provides the
opportunity to interact with products and objects. This gives rise to Marketing 4.0, where users
can interact with products and provides the combination of the previous three marketing stages
(Jara et al., 2012: 854).

Marketing 5.0: Technology for humanity.

Society 5.0, which was implemented in Japan and inspired Marketing 5.0, is a concept
developed by Japan and defining the future social structure. Society 5.0 aims for a data-driven
and human-centered society where the digital and physical worlds merge.

Marketing 5.0 is the use of applications that mimic humans to create, communicate, deliver and
reinforce value throughout the customer experience process. In Marketing 5.0, the goal is to
best imitate the skills of human marketers. New technologies that can achieve this; artificial
intelligence, natural language processing, robotic technologies, augmented reality, virtual
reality, internet of things and blockchain. Marketing 5.0 occurs with the combination of these
technologies. Artificial intelligence and predictive algorithms can predict the success of a
business when it launches a new product into the market. For example; PepsiCo can offer new
drinks to the market by thoroughly analyzing customers' shares on social media with new
technologies (Kotler et al., 2022: 18-19).

Marketing 6.0: The future is immersive.

In recent years, there has been a significant shift in technological developments towards
providing more immersive interactions between customers and brands. This change can be
attributed to the rise of Generation Z and Generation Alpha, who were born in a world where
the internet was already widespread. These younger generations are much closer to immersive
experiences that blend physical and digital elements. Another notable transformation is the
increasing immersion and interactivity in the digital space. A prime example of this is the
prevalence of short-form videos on social media that captivate viewers, leading to endless
scrolling and an immersive viewing experience. Moreover, e-commerce has become more
interesting, featuring innovative models that facilitate conversations between buyers and sellers
through chats and live broadcasts.

Two prominent technologies that enrich physical spaces with digital elements are; Augmented
Reality (AR) and Virtual Reality (VR).

Although both technologies blend physical and digital domains, their approaches are different.
Businesses have also adopted augmented reality extensively. For example, through its mobile
app, IKEA offers its customers the opportunity to virtually arrange furniture in their homes
before purchasing. Similarly, L'Oréal uses augmented reality technology to offer customers
virtual makeup try-on experiences, producing digital images that make it appear as if customers
are wearing makeup. On the other hand, some technologies allow users to experience real-world
sensations in a digital environment. This concept is called metaverse and represents the other
side of the immersive experience. Simply put, metaverse refers to a virtual world that is very
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similar to the physical world. The concept of the metaverse is not limited to gaming and
entertainment; It has the potential to be an influential version of social media for younger
generations. Both extended reality and metaverse dissolve the boundaries between physical and
digital spaces, providing a highly immersive experience. We call this “metamarketing” and it
is the cornerstone of marketing 6.0. "Meta" is derived from ancient Greek and means "beyond"
or "exceeding”. Thus, metamarketing is defined as a marketing approach that crosses the
boundaries between the physical and digital worlds, providing an immersive experience where
customers see no difference between these two worlds. Metamarketing offers a true physical
and digital integration, providing a more interactive and immersive customer experience in
physical and digital spaces. Metamarketing is becoming increasingly important in engaging
Generation Z and Generation Alpha, so it is appropriate for businesses to adopt it (Kotler et al.,
2024:8-24).

MARKETING INFORMATICS SYSTEMS

Informatics is a scientific discipline that includes data processing, collection, analysis,
information management and the use of advanced technology. At the center of informatics,
which provides the connection between information and technology in the most effective way,
is the organization and development of technology for human needs. The word informatics was
first used by German computer scientist Karl Steinbuch in 1956 in the article titled "Informatics:
Automatic Information Processing". Informatics, which first emerged as "data processing™, has
expanded in scope with the development of information technologies after the 2000s.

Marketing Informatics System ensures increasing effectiveness by being applied in all
processes, from processing, collecting and analyzing all data for customer analysis and market
research, which are the initial stages of the marketing process, to measuring after-sales customer
satisfaction. In recent years, the development of informatics technology has changed the way
marketing is done and the way companies manage customer information. The large volume of
data obtained thanks to new information technology tools has provided businesses with
opportunities to gain competitive advantage by using this data. While companies try to evaluate
this data effectively, they both create strategic opportunities and face data management
challenges.

Benefits of Marketing Informatics Systems:

- Better Customer Relationship Management (CRM): Provides data to understand customers'
behavior and needs so more targeted and personalized marketing campaigns can be run.

- Strategic Decision Making: Data-driven insights make marketing strategies more efficient and
effective.

- Competitive Advantage: Thanks to market and competitors analysis and market data,
businesses can gain a strategic advantage.

- Cost Effectiveness: More effective use of resources helps optimize marketing costs.
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-Acting Quickly and Dynamically: Businesses can take precautions or positions by taking
advantage of data and acting faster.

Marketing Informatics System stands out as an important technological structure in the
marketing world that supports data-based decision-making processes and optimizes marketing
activities. Marketing informatics is simply information science applied to marketing.

Marketing informatics involves the application of informatics methods to the promotion and
sale of products or services. For example, which advertisements should be served to a particular
Web user can be determined based on that user's navigation pattern (Neapolitan and Jiang,
2007: 4-5).

Marketing Informatics System is a technological system that enables businesses to be more
effective with a data-driven approach in planning, implementing and evaluating marketing
strategies. It ensures that the decisions and strategies taken in marketing are more accurate and
accurate, guided by data-driven information. With the transition to the digital economy, the
rapid spread of the internet, the increase in the use of smart mobile phones and participation in
social media, keeping all customer-related data accessible by tracking customers' digital
footprints has become no longer a problem.

In general, the following can be mentioned among the functions of Marketing Informatics
Systems:

1. Data collection, integration and analysis: Includes the collection of customer, market and
competitive data. All data obtained from physical contact points with customers and digital
tools are recorded in databases.

2. Automation: By providing automation in marketing processes, it increases efficiency in many
areas, from e-mail campaigns to social media management.

3. Market research and customer analysis: Helps in trend analysis and identification of market
opportunities. Provides customer segmentation and behavior analysis.

4. Reporting and Forecasting: Provides visualization and reporting of data. It helps predict
future customer behavior and market movements.

5. Supporting Decision Making Processes: It makes it easier for business managers to make
data-based decisions on issues such as optimizing marketing campaigns, reaching the target
audience, and developing pricing strategies.

New technologies that facilitate the functions of Marketing Informatics Systems include:

1. Artificial Intelligence (Al): Speeds up processes such as data analysis, customer
segmentation and automatic campaign management.

2. Internet of Things (loT): Provides real-time data collection and monitoring of customer
interactions.
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3. Big Data Analytics: It facilitates the process of obtaining insights and making strategic
decisions by analyzing large data sets.

4. Blockchain: Increases data security and increases customer trust by providing transparency.

5. Augmented Reality (AR) and Virtual Reality (VR): Increases interaction rates by enriching
customer experiences.

These technologies will help develop more targeted strategies by increasing the effectiveness
and efficiency of marketing information systems.

Marketing Informatics Systems tools are various software and platforms used to analyze and
manage marketing data. A few examples include:

1. Data Analytics Tools: Used to analyze data (e.g. Google Analytics, Tableau, Power Bl).
2. CRM Systems: Used to manage customer relationships (e.g. Salesforce, HubSpot).

3. Marketing Automation: Tools for campaign management and automation (e.g. Mailchimp,
Marketo).

4. Social Media Management Tools: Manages social media interactions and analytics (e.g.
Hootsuite, Sprout Social).

5. Survey and Research Tools: Used to collect customer feedback (e.g. SurveyMonkey,
Qualtrics).

ARTIFICIAL INTELLIGENCE (Al)

Artificial intelligence (Al) refers to the ability of computers to replicate human cognitive skills,
enabling them to perform tasks that often require human-like intelligence, such as problem
solving. Like human intelligence, artificial intelligence is developed through learning and
processing information. Machine learning, a concept within artificial intelligence, attempts to
mimic this process. By continuously processing disorganized data sets, computers are trained
to recognize patterns and create algorithms-rules that connect these data sets together. Thanks
to these algorithms, artificial intelligence can make predictions and recommend actions. Like
humans, Al improves over time by learning from new data and analyzing successful or
unsuccessful predictions. Today, artificial intelligence has become a standard tool for marketers
to achieve various goals (Kotler et al, 2024:89-90).

Chronological order of artificial intelligence (Al) definitions ( Peltier et al., 2023: 58 ):
In 1955, McCarthy et al. said: The science and engineering of producing intelligent machines.

In 1991, Brooks said: Having computers do things that are considered signs of intelligence
when done by humans.
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In 1995, Simon stated that systems that exhibit intelligence are pure discoveries about the nature
of intelligence, discoveries of the theory of human intelligence, or discoveries of systems that
can perform practical tasks that require intelligence.

In 2003, Russel and Norvig said: They are systems that mimic cognitive functions generally
associated with human characteristics such as learning, speaking and problem solving.

In 2010, Poole and Mackworth said: Computational agents act intelligently and perceive their
environment to take actions that maximize their chances of success.

In 2015, Thorisson et al. defined it as the intelligence of a machine that can understand or learn
any intellectual task that a human can do.

In 2017, Kolbjernsrud et al. said: Computers and applications that perceive, comprehend, act
and learn.

Syam and Sharma in 2018: The ability of machines to imitate intelligent human behavior;
specifically referred to the cognitive functions we associate with the human mind, including
problem solving and learning.

In 2019, Kaplan and Haenlein stated: A system's ability to accurately interpret external data,
learn from such data, and use this learning to achieve specific goals and tasks through flexible
adaptation.

Chen and Zhou in 2021: Defined it as the intelligence exhibited by machines, as opposed to the
instinctive intelligence exhibited by humans.

In 2021, Mikalef and Gupta said: Artificial intelligence capability is a firm's ability to select,
manage and leverage its Al-specific resources.

In 2022, Mishra et al. defined machine learning as the ability of machines to imitate intelligent
human behavior, encompassing the subfields of neural networks and deep learning.

One of the latest and increasingly popular artificial intelligence (Al)-based applications relates
to transforming customer service interactions using chatbots that support organizations in
managing customer service experiences. Considered 'machine conversational systems that
interact with human users through natural spoken language', chatbots can increasingly be
integrated into social network organization accounts as Customer Relationship Management
(CRM) tools. Amazon's Alexa and Apple's Siri are two examples of such developments in
machine-human interactions, and they are expected to become widespread (Murtarelli et al.,
2021: 927).

By using Al algorithms based on historical transaction data, marketers can identify customers
with higher purchase likelihood and lifetime value. Moreover, Al can predict which product
features will be popular in the market and add the next recommended product to a particular
customer based on their previous purchases. This will increase customer experience. PepsiCo,
for example, has proactively incorporated Al into its marketing efforts to deliver an exceptional
purchasing and consumption experience. It leveraged artificial intelligence to produce a
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customized planogram for each retail channel partner, containing a diagram detailing the
optimal placement of specific retail products on shelves or displays to maximize customer
purchases. This is accomplished with the help of a sales representative recording video of store
shelves; The Al will then analyze these to improve the planogram. Another use for PepsiCo's
application of Al is to provide a consistent experience in consuming its products. PepsiCo has
also used artificial intelligence to analyze millions of social media conversations and quickly
detect changes in customer preferences, reducing the time it takes to bring new products to
market from years to months. Open Al, a type of artificial intelligence system that can produce
texts, images, and videos in response to prompts, such as ChatGPT and DALL-E, is also used
in advertising and content marketing, where it helps produce marketing campaigns quickly and
appropriately (Kotler et al., 2024: 89-92).

CONCLUSION

In today's increasingly competitive conditions, it is not enough for businesses to just produce.
In this case, marketing activities are of particular importance for every business. Reaching
customers in marketing activities, keeping constant communication with customers and
dominating the market is possible by taking advantage of today's technology. Traditional
marketing activities have been replaced by new areas such as digital marketing and social media
marketing thanks to the use of artificial intelligence. In this way, a new concept was created in
marketing as marketing information systems.

Customer relationship management can be made more effective and efficient with marketing
information systems. More strategic decisions can be made based on data. Advantage can be
gained by gaining competitive advantage over competitors. Costs can be reduced by using
business resources more effectively and efficiently. Marketing Informatics Systems allow
business to execute their marketing strategies more effectively. It provides them a competitive
advantage in the marketing world. Artificial intelligence as one of the most fundamental
elements of marketing information systems has become a standard tool for marketers to achieve
various goals.

Marketers are using artificial intelligence in many processes, such as creating chatbots,
predicting individual customer behavior and enhancing customer experience etc. Businesses
can use Marketing Informatics Systems tools to keep up with change in a world of global
competition.

REFERENCES
Ackoff, R.L. (1989). From Data To Wisdom. Journal of Applied Systems Analysis, 16, 3-9.

Bernstam, E.V., Smith, J.W. ve Johnson T.R.(2009). What is Biomedical Informatics?. Journal
of Biomedical Informatics, 43 (2010), 104-110.

Chaffey, D. and Wood, S. (2005). Business Information Management. England: Pearson
Education Limited.

85



Dash, G., Kiefer, K., and Paul, J. (2021). Marketing-to-Millennials: Marketing 4.0, Customer
satisfaction and Purchase Intention. Journal of Business Research, 122(2021),608.

Jara, A. J., Parra, M. C., and Skarmeta, A. F. (2012). In Marketing 4.0: A New Value Added
To

The Marketing Through The Internet Of Things. 2012 Sixth International Conference on
Innovative Mobile and Internet Services in Ubiquitous Computing. DOI:
10.1109/1IM1S.2012.203

Kannan P.K.and Li H.A. (2016). Digital marketing: A framework, review and research agenda.
International Journal of Research in Marketing, 34, 22-45.

Key T.M. (2017). Domains of Digital Marketing Channels in the Eharing economy. Journal of
Marketing Channels, 24 (1,2), 27-38.

Khanom M. T., (2023). Using Social Media Marketing in the Digital Era: A Necessity or a
Choice. International Journal of Research in Business and Social Science, 12(3)(2023),
88-98.

Kotane 1., Znotina D. and Hushko S. (2019). Assesment of Trends in the Application of Digital
Marketing. Preiodyk Naukowy Akademii Polonijnej, 2(33),28-34.

Kotler, P. and Armstrong G. (2012). Principles of Marketing. Harlow: Pearson Education.

Kotler, P., Kartajaya H., and Setiawan 1. (2022). Pazarlama 5.0. (¢ev. T. Gezer) Istanbul: Media
Cat.

Kotler, P., Kartajaya, H., and Setiawan I. (2017). Marketing 4.0. New Jersey: Wiley.

Kotler, P., Kartajaya H., and Setiawan 1. (2010). Pazarlama 3.0. (¢ev. K. Diindar) Istanbul:
Optimist.

Kotler, P., Kartajaya H., and Setiawan I. (2024). Marketing 6.0. New Jersey: Wiley.

Kotler, P. and Keller Kevin L. (2018). Pazarlama Yonetimi. (cev. 1. Kircoba) Istanbul: Beta
Baim Yayin Dagitim A.S.

Laudon K.C. and Laudon J.P. (2014). Management Information Systems. The United States of
America: Pearson Education Limited.

Mahajan and Wind, (2022). Digital Marketing. Emerging Issues in Management 1(2000), 43-
54.

Murtarelli, G., Gregory, A. and Romenti, S. (2021). A Conversation-Based Perspective for
Shaping Ethical Human-Machine Interactions: The Particular Challenge of Chatbots.
Journal of Business

Research, 129(2021), 927-935.

Neopalitan, R.E. and Jiang X. (2007). Probabilistic Methods for Financial and Marketing
Informatics. Sanfrancisco: Elsevier Inc.

86



Neti, S. (2011). Social Media and its Role in Marketing. PG Centre, Lal Bahadur College,
Warangal, 1(2)

Peltier, JW., Dahl, A.J. and Schibrowsky, J.A. (2023). Artificial Intelligence in Interactive
Marketing: A Conceptual Framework and Research Agenda. Journal of Research in
Interactive Marketing, 18(1),58

Rowley, J. (2007), The Wisdom Hierarchy: Representation of the Dikw Hierarchy. Journal of
Information Science, 33(2), 163-180.

Todor R.D. (2016). Blending Traditional and Digital Marketing. Bulletin of the Transilvania
University of Brasov Series V: Economic Sciences, 9(58), 52-58.

87



